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EMBARGOED FOR RELEASE UNTIL 12:30 P.M. ET, FRIDAY, JULY 1
FORBES ANNOUNCES CLOSING OF FORBES GLOBAL AND 

THE DEBUT OF FORBES ASIA
New York, NY (July 1, 2005)--Forbes announced today that Forbes Global, its international edition, will publish its last issue July 25, 2005.  The North American edition of Forbes will be made available to Forbes Global subscribers.

On September 5, 2005, Forbes will debut a new edition, which will be named Forbes Asia.  The magazine will expand and enhance the coverage of this very robust region.  Forbes Asia will be published in English on a bi-weekly schedule and will have an initial circulation of 80,000.  The new publication will be available across the Asia/Pacific region.

In making the announcement, Steve Forbes, President and CEO of Forbes Inc., stated, "We believe the time for broad international editions of North American magazines in English has passed. In recent years Forbes has successfully launched seven local language editions around the world, and we are pursuing this strategy in other countries as well.

"This increased demand for regional editions, and the fantastic growth of international visitors to our Website, Forbes.com," he continued, "have created an opportunity for us to make this change."

At the present time, over 20% of visitors to the company's Website are from international locations, and this number is impressively growing each year.

Forbes publishes, with local partners, the following local language editions:  Forbes Russia, Forbes Israel, Forbes Arabia, Forbes China, Forbes Korea, Forbes Japan and, most recently, Forbes Poland, published in a country that stands at the crossroads of Western and Central/Eastern Europe.  These editions deliver to readers local editorial content as well as content from Forbes' North American magazine and bring worldwide circulation of Forbes magazines to about 1.4 million.

Will Adamopoulos, Forbes Vice President and Managing Director of the Asia/Pacific region, commented on the new edition, "We're very excited to be increasing our investment in Asia--the entrepreneurial center of the world.  Forbes Asia's 80,000 rate base, added to our local language editions in China, Korea and Japan, will offer our advertisers an Asia-wide circulation of 335,000--by far the largest of any international business publication brand."  Mr. Adamopoulos will continue to oversee Forbes' business in this region.

Steve Forbes commented on the new Forbes Asia, "Forbes has seen extraordinary growth and support for business analysis and reporting in the entire Asia region for several years.  We believe this expanded edition will complement the coverage of our three local language editions in this burgeoning region."

Tim Ferguson, Editor of Forbes Global, will assume the editorship of Forbes Asia.  The editorial staff of Forbes Global will focus on Forbes magazine and the new edition of Forbes Asia.

Robert Crozier will remain as Forbes Vice President and Managing Director of EMEA (Europe, Middle East and Africa), and continue to oversee the company's business in this region.  There will be a vigorous sales and business development force for Forbes and Forbes.com in Europe and around the world.  Forbes Global staff in the U.K. will now focus their efforts on Forbes magazine, conferences and local language editions.

Forbes Inc. is the publisher of Forbes, the U.S.' leading business magazine, with a North American circulation of 900,000. The company also publishes Forbes FYI, the irreverent lifestyle supplement. Other company divisions include: Forbes.com, the company's Internet business; Forbes Conference Group; Forbes Custom Media, and American Heritage, which includes American Heritage, American Legacy and American Heritage of Invention & Technology magazines.
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