FORBES TOUTS #1 POSITION IN NEW AD CAMPAIGN

NEW YORK, NY (January 22, 2003)—Following the official release of the Publishers Information Bureau report detailing ad page counts for the magazine industry, Forbes released a print advertising campaign announcing its leadership in ad pages, audience and efficiency/lowest CPM to the #1 position over all other business titles.  The black and white ads, scheduled to rotate over the next four weeks, will appear in the trade publications Advertising Age, Adweek, Mediaweek, B2B as well as in The New York Times and The San Jose Mercury News. There will also be an ad appearing on telephone kiosks in Manhattan for one month promoting Forbes as “The 1 to Buy” beginning today. 

Forbes also directly challenges top rival Fortune magazine in an ad with the tag line “In 2001 a Lot of People Lost a Fortune. In 2002, FORTUNE® Lost a Lot of People.”  Fortune lost 42% of top management company size 1000+, 24% of top management, and 8% of its total audience. Forbes is the #1 business magazine in every one of these key categories. The ad will appear today for the first time in  The New York Times.

To view the ad, please visit www.forbes.com/forbes1

Forbes facts:

#1 in Readership

· Forbes delivers largest audience of any business publication, and is only business publication to increase readership over Fall 2001
· Forbes delivers largest Top Management audience of any business publication
Source: MRI Fall 2002
#1 in Advertising Pages

· In 2002, Forbes was #1 in ad pages among business magazines
· Forbes ranks #2 in ad pages among ALL magazines 
For More Information, please contact Laurie Baker, Forbes, (212) 367-4874 or lbaker@forbes.com

