
FORBES CITES WHY THE CUSTOMER IS KING 
Companies Tap Consumers As Never Before To Help Create New Products

New York, NY (January 26, 2005)—Big companies are under tremendous pressure to produce best-selling new products more quickly than ever. With an 80% failure rate expected for new products this year, Forbes reports that many companies are turning to customer input for sources of ideas and design inspiration in “Have it Your Way” (p. 78). Instant feedback has never been easier, thanks to the Internet and to the rise of small firms that act as midwives to the process. Recent tests include:

· General Motors gathered 481 visitors to critique renderings of the Hummer H3 in hopes that they can save time and money in going from the drawing board to the dealership.

· After surveying a group of young men, Unilever decided against pulling a raunchy ad campaign for Axe body spray despite pressure from Unilever’s top executives.
· In trying to create a healthy burrito, Taco Bell sent out thousands of emails with categories of fixings only to discover the majority of respondents longed for a cheese-soaked indulgent burrito.
In this spirit, Forbes sent an email to 50,000 subscribers asking readers to weigh in on three different covers and their newsstand appeal. The most popular image appears on the cover of this issue.
OTHER STORIES:

RETURN OF THE KINGS: THE MIDAS LIST (p. 88)—Forbes’ annual list identifies individuals who use venture capital to create wealth for their investors and build valuable, long-lasting companies. For the full list, visit www.forbes.com/midas. 

TECHNOLOGY’S GROWTH CHAMPS (p. 100)—Forbes ranks the 25 fastest growing technology stocks in defense, computer security, biotech, and other fields that show sustained growth. Heading this year’s list in sales growth with a 23% increase in revenues to $73 million over 12 months is California-newcomer AtRoad. 
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