FORBES NAMES JAMES BERRIEN PUBLISHER OF 

FORBES MAGAZINE GROUP

SEAN HEGARTY, TERRENCE O’CONNOR, SCOTT MASTERSON PROMOTED

February 06, 2003, New York, NY — Forbes announced that James Berrien has been named Publisher of Forbes Magazine Group. In making the announcement, Steve Forbes, President and Chief Executive Officer of Forbes and Editor-in-Chief of Forbes magazine, noted, “Forbes magazine finished No. 1 in its category and No. 2 in the magazine industry for the year in ad pages. Jim and his team did a remarkable job during a very rough year.”  Mr. Berrien joined Forbes in August 1999 as President of Forbes magazine, and was named President of Forbes Magazine Group in December 2000.

Sean Hegarty, who joined Forbes in 1987, was Vice President/Chief Financial Officer and has been promoted to Executive Vice President/Chief Financial Officer. He will continue to oversee all the company’s accounting, finance, budget and tax functions.

Terrence O’Connor, who began as the company’s General Counsel in 1990, was promoted to Senior Vice President/General Counsel and Secretary, serving as the chief legal officer of Forbes and all of its subsidiaries and affiliates.

Scott Masterson has been named Senior Vice President/General Manager, overseeing and managing the information services, general services, manufacturing, building services and human resources groups. He joined Forbes in 1986 as Treasurer of the American Heritage division, which was acquired by Forbes that year. In 1996 he was named Forbes Vice President of Operations. 

Commenting on these promotions, Steve Forbes said, “All three of these colleagues have been at Forbes well over a decade and have helped to enhance and grow all our businesses. These promotions are well-deserved.”

ABOUT FORBES

Forbes is the publisher of Forbes, the nation's leading business magazine and its international edition, Forbes Global, which together reach a worldwide audience of nearly five million readers. The company also publishes Forbes FYI, the irreverent lifestyle supplement. Other company divisions include: Forbes.com, the company's Internet business; Forbes Management Conference Group; Forbes Custom Communications Partners; and American Heritage, publisher of American Heritage magazine and two quarterlies, American Legacy and American Heritage of Invention & Technology. Forbes celebrated its 85th Anniversary in 2002 by ending the year #1 in readership among business magazines, according to MRI for fall 2002.  In addition, it was #1 in ad pages for business publications and #2 among all magazines according to the January 2003 PIB report.

