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KEVIN GENTZEL NAMED NATIONAL ADVERTISING DIRECTOR

FOR FORBES MAGAZINE
NEW YORK, NY (December 1, 2003) – Forbes announced the promotion of Kevin Gentzel to National Advertising Director for Forbes magazine. Jim Berrien, President and Publisher, Forbes Magazine Group, added, “Kevin’s promotion is well deserved and comes at the perfect time. He is uniquely equipped to take advantage of the upturn in the market.” 
In his new job, Gentzel will have responsibility for all Forbes magazine’s advertising sales efforts in the U.S. He will be relocating to New York early in 2004.  
Since joining Forbes in May 1999 as a salesperson in the New York office, Gentzel worked on a broad base of national accounts. He was promoted to New York Regional Director in November of 2000 and took over management of the entire sales staff.
In May of 2002, Kevin took over Group Advertising Director responsibilities for the West Coast.  
Previous to joining Forbes, Kevin served as an advertising sales representative at Scientific American, where he specialized in tech accounts. 

