TIM REIS NAMED PRESIDENT OF FORBES CUSTOM COMMUNICATIONS PARTNERS (FCCP); JOHN WEISGERBER APPOINTED PUBLISHER OF FCCP 

New York, New York (February 4, 2003) — Forbes announced today that Tim Reis has been named President of Forbes Custom Communications Partners, the custom publishing group of the company. In this capacity, Mr. Reis will have overall operating responsibility for FCCP. Previously, Mr. Reis was Vice President Sales Development for Forbes magazine.

In making the announcement, Jim Berrien, President and Publisher, Forbes Magazine Group, said:  “Tim Reis is a proven talent who has excellent entrepreneurial skills and creative capabilities. He is the best choice for growing one of our key business units.” 

John Weisgerber has been promoted to Publisher of FCCP. In this role, Mr. Weisgerber will have overall responsibility for all ad sales and related marketing efforts for custom magazines. Mr. Weisgerber joined Forbes in April 2002 as Vice President, Custom Media Sales. Prior to that, he was Associate Publisher of Yahoo! Internet Life, where he had also served as Western Advertising Director.   

Jeff Reilly has been named General Manager of FCCP and will have oversight of editorial content, manufacturing, distribution, and business controls. Mr. Reilly joined Forbes in 1998 and most recently served as Director of Project Management. 

About FCCP 

FCCP provides its clients with dynamic, customized print and electronic publication services in areas such as financial services, technology, travel and healthcare, in addition to business-to-business markets. Publications currently in production include: Four Seasons Hotels and Resorts Magazine; The Official New York City Guides; Harvard Pilgrim Healthcare's Your Health; Northwestern Mutual Life's Creative Living; British American Business Council's UK & USA; Cisco Systems' iQ; and Clear Channel Entertainment's Show People, as well as various custom projects for Fidelity and IBM. FCCP also published Harley-Davison’s 100th Anniversary Official Collector’s Edition magazine, available on newsstands March 2003. In April 2001, WPP, the global advertising and communications services group, and FCCP announced a joint venture to establish a custom publishing group. The venture, named Custom Media Group, provides custom communications, such as magazines, newsletters, e-publishing and Web sites for clients of WPP companies.
About Forbes

Forbes is the publisher of Forbes, the nation's leading business magazine and its international edition, Forbes Global, which together reach a worldwide audience of nearly five million readers. The company also publishes Forbes FYI, the irreverent lifestyle supplement. Other company divisions include: Forbes.com, the company's Internet business; and Forbes Management Conference Group.  Forbes celebrated its 85th Anniversary in 2002 by ending the year #1 in readership among business magazines, according to MRI for fall 2002.  In addition, it was #1 in ad pages for business publications and #2 among all magazines according to the January 2003 PIB report.

