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FORBES' INVESTMENT GUIDE FOR 2005

New York, NY (November 24, 2004)—As more and more baby-boomers prepare for imminent retire-
ment, Forbes' semiannual investment guide (p. 179) focuses on both the big picture and specific tactics
for their current financial planning. Topics covered include choosing a financial planner, tax sheltered
savings, and counterintuitive strategies for Health Savings Accounts and mortgages. Other pertinent
sections involve real estate, stocks and bonds, taxes and estates, insurance and charities. For more, visit
www.forbes.com.

RELATED STORIES:

WHEN PICKY ANALYSTS PICK (p. 186)—Breakout stock ideas: "buy" recommendations from habit-
ually negative Wall Street firms, and "sells" from the chronically upbeat.

THE REIT CHOICE (p. 220)—Selecting real estate investment trusts by sector; a list of REITs that are
among the best over the past five years at increasing earnings.

RUSSIAN ROULETTE INVESTING (p. 194)—The case for defying experts and putting a large chunk
of money on a handful of stocks.

TRUST, BUT VERIFY (p. 230)—How to make sure the beneficiaries of your estate are your kids and
not the lawyers.

ALSO IN THIS ISSUE:

ABSOLUT CHAOS (p. 84)—Once the U.S.' fastest-growing distilled spirit, Absolut Vodka is now being
challenged by an explosion of higher-priced competitors, led by $30-a-bottle Grey Goose, which sold
1.4 million cases last year.

THE ULTIMATE PILL? (p. 96)—Newly formed French drug giant Sanofi-Aventis is preparing to mar-
ket Acomplia, a pill that its boosters claim will help people lose weight, quit smoking and avoid heart
attacks.

MAKING OVER MOTOROLA (p. 102)—Motorola's new chief executive, Ed Zander, has a strategy to
recapture the market—seamless mobility.

STAYIN' ALIVE IN '05 (p. 58)—With growth slow, lots of cash on hand and many industries facing
overcapacity, the case for a boom in merger and acquisition deals is overwhelming.

SONY SINGS OFF-KEY (p. 64)—Sony's new digital music player should be giving Apple's iPod a run
for its money—what happened?
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