
AS  IMG CLIENT ARNOLD PALMER DROPS OFF 

FORBES’ CELEBRITY 100 LIST, 
 WHAT DOES THIS AND OTHER LOSSES MEAN TO
TEDDY FORSTMANN’S $750 MILLION DOLLAR INVESTMENT?
 

 
            New York, NY (June 16, 2005) – The Forbes’ Celebrity 100 power ranking issue will be out on the newsstands June 17,  featuring a story on Ted Forstmann’s purchase of Cleveland-based IMG for $750 million, “The Barbarian at the First Tee.”  The 65-year-old leverage buyout king is betting on the cachet and earnings of some of the world’s top athletes and models to make this investment pay off.  
 
As the new chairman of IMG, Forstmann is putting his own management skills to work, having cut the company’s staff 10% to 2,100 employees among 70 offices worldwide, including longtime CFO Peter Kuhn.
 
But is Forstmann’s timing right?  The cornerstone of the company is Arnold Palmer Enterprises. But, Palmer is no longer a factor on the pro golf tour, as “Arnie’s Army” dies off, and the desire for his name on merchandise wanes.   Palmer was dropped from this year’s Forbes’ Celebrity 100 power ranking list along with other IMG clients, such as Peyton Manning and Vince Carter.  This coupled with the desertion of Serena Williams and Ernie Els might sound IMG’s slide.
 
Other athletes who didn’t make the cut: Anna Kournikova, Barry Bonds, Dale Earnhardt, Jr., Grant Hill, Justine Henin-Hardenne, Kevin Garnett and Kim Clijsters.
 
For the full list and more, visit: www.forbes.com/celebs.  Forbes’ power ranking gives the most weight to a celebrity’s earnings over the past twelve months, also factoring in other popularity metrics, including Internet presence, press clippings, magazine cover stories and mentions on television and radio.  Forbes’ Celebrity 100 issue hits newsstands on June 17.

 
Contact:  Meghan Womack at (212) 367-4157 or mwomack@forbes.com
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