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Forbes Asia Cover Story

“FIRST CLASS"
 THE STORY OF HOW SINGAPORE AIRLINES' NEW CEO 
IS PILOTING IT TO NEW HEIGHTS





Singapore, December 14, 2005 – The latest issue of Forbes Asia (December 26, 2005) features Singapore Airlines Chief Executive Officer, Chew Soon Seng.

In the two years since Chew Choon Seng became the CEO of Singapore Airlines, he has not given any interviews to a major business publication. Forbes was given a world exclusive with Chew, to learn how he is piloting SIA to new heights. The last few years have been one of the most difficult for airlines around the globe, especially Asia, with SARS, terrorist worries and high oil prices. But SIA under Chew is the world’s most profitable airline and arguably one of the best, known worldwide for its famous Singapore Girls as a “great way to fly.” 

Chew has managed this remarkable performance on top of all the turmoil, and the rise of new competitors such as Air Asia and Emirates, which are threatening SIA on the low and high ends of the market. Part of his success is that unlike his flamboyant predecessor Cheong Choong Kong, who enjoyed the limelight, Chew is low-profile leader, rising up quietly through the ranks to take one of the most coveted jobs in the industry. Respected and liked by many inside and outside the company, do not mistake Chew’s congenial manner for softness. When it comes to business, Chew is all business. A typical example is his threat to sue Airbus for its failure to deliver the new A380 super-jumbos on schedule to SIA, which will be the first airline to fly them.

Meanwhile, SIA is not standing still on other matters. To keep its service levels up, the airline is finding ever more inventive ways to keep its edge, such as building a $1 million specialized cabin that mimics the air pressure and humidity of a plane in flight to find out how taste buds change in the air (one hint: use less spices). 

Forbes’s profile of Chew and SIA is another example of how Forbes Asia is going deep inside one of the most important brands in Asia at a time when it is facing, and coping, with some of the most extraordinary challenges in the thirty-year history as an airline. 
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Forbes is the publisher of Forbes, the leading U.S. business magazine, and together with Forbes Asia have a worldwide audience of nearly five million readers, topping one million in total circulation.  In 2003 the company launched Forbes China and Forbes Korea, which join with Forbes Asia and the Japanese edition, Forbes Nihonban, for a combined circulation of 335,000 in Asia Pacific. Forbes also publishes the popular lifestyle supplement FYI.  Other company divisions include Forbes.com; Forbes Management Conference Group; and Forbes Custom Media, which also encompasses American Heritage; American Legacy; and American Heritage of Invention & Technology magazines.

Editors are available for interview, please contact: 
Justin Doebele, Contributing Editor at mobile: (65) 9824 5427

For further information, please contact :

Tina Wee 
Tel : (65)  6836 3408   Fax : (65)  6836 3409








Note to Editor :
 Please contact us if you require a copy of the article.
290 Orchard Road     #14-11/12     Paragon   Singapore 238859
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