JAPAN BULKS UP DEFENSES AGAINST NORTH ASIAN NEIGHBORS, REPORTS FORBES ASIA IN ITS INAUGURAL ISSUE

New York, NY (August 26, 2005)—Debuting its inaugural issue, Forbes Asia “hopes to connect the world’s most economically dynamic area with the global business subjects that Forbes has covered for years,” notes Editor Tim Ferguson. 

Forbes Asia—the English-language publication of Forbes magazine in the Asia/Pacific region—examines Japan’s new push to protect itself from prospective attacks by North Korea and China in “The Front Line” (p. 20). Over the next five years, Japan plans to spend $10 billion on antimissile defense efforts forcing the nation to undergo the most wrenching revamp of its military posture since the end of World War II. The ultimate goals: to begin deploying its antimissile system by 2007 and to have a fully operational two-tier shield in place by 2011.

For more information, visit www.forbes.com. 

OTHER STORIES:

INDIA RISING (p. 40)—India is a booming supplier of—and a thriving market for—back-shop software, wireless infrastructure, chip design and more. Venture capitalist Promod Haque revisits his homeland in search of the next great tech company.

HOME, SWEET HOME (p. 30)—Ctrip.com International owns one of China’s best-known travel industry brands and generates 3% of China’s hotel room reservations nightly. Next up for them: the chain hotel business.

PROSPECTING FOR CURES (p. 96)—While the U.S. and most of Europe grapple with the religious, ethical and political issues surrounding stem cell research, Asia is rapidly moving forward. When it comes to listing stem cell startups and launching stem cell products—the surprising leader is Australia. 

EVERYDAY AIRLINE (p. 74)—Two years into its operation, no-frills airline Air Deccan has grown from one aircraft to 19 and from one daily flight to 123—symbolizing how India has joined the world’s mass market.

BRAIN DRAIN (p. 84)—China has embraced business education—with 95 universities now allowed to offer M.B.A.s—as it looks to find well-trained managers to run its booming economy. Also included: a ranking of the Top U.S. and Non-U.S. Business Schools. 

PICKING UP THE PIECES (p. 100)—Singapore Telecom’s ambitions of becoming a regional telecom powerhouse are looking smarter now. The turnaround is starkly evident at Australian subsidiary Optus. 
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