FORBES GLOBAL NAMES ASIAN AND EUROPEAN 

BUSINESSMEN OF THE YEAR

Kunio Nakamura of Matsushita is Businessman of the Year for Asia and 

Jean Rene-Fourtou of Vivendi is Businessman of the Year for Europe

New York, New York (January 5, 2004) —Matsushita CEO Kunio Nakamura has been named Forbes Global’s Businessman of the Year for Asia.  According to Forbes Global the mighty Matsushita, previously shown up by archrival Sony, needed a seasoned marketer like Nakamura to regain the edge for its flagship brand, Panasonic.  Matsushita pioneered—and then went on to dominate with an over 50% share—the entirely new product category of DVD recorders with hard disk drives that is wiping out the market for video players and simple DVD players.  Two years later, Sony was forced to come up with an essentially copycat product.  Other Asian rivals lag even further behind Matsushita.

In Europe, Forbes Global chose Vivendi CEO Jean-Rene Fourtou as its Businessman of the Year.  As Forbes Global states, “Vivendi showed a profit in its latest quarter, and the stock has more than doubled in dollar terms from its August 2002 low.  This derring-do, and his willingness to embrace retrenchment for the sake of stockholder return, wins Fourtou our nod as Europe’s Businessman of the year.”

OTHER STORIES INCLUDE:

RISING DOUGH (p. 40)—Peculiar IAWS has come a long way from the Irish barns.  Does its U.S. push portend the world’s first artisanal-bread brand?  IAWS Group trades on the London and Irish stock exchanges, a curio selling both fertilizer and bread and arguably the world’s best-performing food stock with a five-year average of ROE of 35%.

ONE MAN’S JUNK (p. 22)—Hugo Neu Corp. has been scrapping and shipping old cars from the U.S. to East Asia for decades.  Now it wants soup cans, too.  The Manhattan-based company has been turning trash into cash since 1945, when it started trading surplus equipment and materials left over from Allies and Axis alike after World War II.

MEMOIRS OF A GEISHA GUY (p. 81)—A “host” named Reiji has turned the art of entertaining women into the science of making money.  He may be the most successful in this strange industry, which generates nearly $600 million a year just from the 5,000 practitioners concentrated in Tokyo’s Kabukicho district.
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