FORBES SAYS:  THE CUSTOMER IS KING

Companies Increasingly Tap Consumers To Help Create New Products

New York, NY (February 18, 2005)—In "Have It Your Way" (p. 16), Forbes international reports that, as companies anticipate an 80% failure rate for new products this year, many businesses are increasingly looking to consumers for ideas and inspiration to create new merchandise.

"Irons In The Fire" (p. 35) relates how Taiwan's Fu Sheng Industrial manufacturers 25% of golf club heads for metal woods, irons and putters worldwide.  Now company founder and Chairman Hou Teng Lee is looking to diversify and is, "scouting the next shot." 

OTHER STORIES:
THE LONG HAUL (p. 22)—Air France-KLM —a $23 billion global power—thrives during a worldwide airline slump by utilizing its many connections.
CRICKET OR NOT CRICKET (p. 28)—In an ongoing struggle between  Zee Telefilm Chairman Subhash Chandra and ESPN Star Sports co-owner Rupert Murdoch for India’s cricket broadcasting rights, the target is:  up to 160 days of programming over the next four years, including the popular sport's lucrative advertising time. 

THE MASTER BUILDER (p. 40)—Forbes profiles self-made real estate titan Mort Zuckerman who, with his publicly traded company, Boston Properties, is:  "revolutionizing the risky business of erecting gleaming skyscrapers."

BEAN COUNTER (p. 12)—Who's taking over the job of keeping Starbucks "percolating"? Jim Donald, who starts as the coffee-shop giant's new chief executive in March.

DELIVERY PROBLEMS (p. 46)—Throwing off lots of cash, postage machine maker Pitney Bowes now has to figure out what to do with it all. 

CHATEAU DOGFISH (p. 56)—Sam Calagione's microbrewery produces 21,000 barrels of beer annually, retailing at $9 a bottle.
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