WEDDED TO THE WEST, IN FORBES 

De Beers Diamond Marketing Has Changed Chinese Traditions, Maybe Forever

New York, NY (March 4, 2005)—In "Wedded to the West" (p. 30), Forbes international edition reveals that, in just a decade, De Beers Group has caused diamond sales in China to quintuple to 2.3 million stones sold last year:  “It has changed wedding traditions in a nation of 1.3 billion, using everything from advertising to staging parades to planting plots in television shows to convince the Chinese that zuan shi heng jiu yuan, yi ke yong liu chuan, or, ‘a diamond is forever.’” Additionally, Forbes reports that there was no such thing as a diamond or engagement band in China until De Beers began marketing diamonds there in 1993.  In 2003, 51% of Chinese brides were given diamond rings.

Also in this issue is Forbes’ Special Technology Report on protecting yourself from PC viruses (p. 38-42).  The key is to solve the problem before the software is written. New companies, such as Fortify Software, Agitar and Coverity, are looking to correct flaws on the assembly line to avoid hostile programs that manipulate computers.  Also included is a ten-point plan on how to defend your computer from unwanted viruses and spyware.  For more information, visit www.forbes.com. 
OTHER STORIES:

GNOMES OF COCOA (p. 24)—Zurich-headquartered Barry Callebaut AG, the world’s biggest chocolatier, is barely known in most places.  With a big plant in Singapore, it now aims to sway tastes in much of Asia, a key growth market for satiny sweets.

TALKING OUT OF SCHOOL (p. 50)— Forbes international profiles Douglas Durand, a former Vice President of Sales at TAP Pharmaceutical, who helped the government with its case against his former employer, and became a multi-millionaire in the process.

NO DEMAND FOR ON DEMAND (p. 16)—IBM Chief Executive Samuel J. Palmisiano has received a lukewarm reception as IBM successor to one of the most miraculous turn-arounds in corporate history.  Some big customers are pulling the plug on their billion-dollar contracts with the company, giving rise to a new buzzword: insourcing.
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