
FORBES GLOBAL 2000 RANKS THE WORLD’S LEADING COMPANIES
List Spans 52 Countries and 27 Industries

New York, NY (April 8, 2005)— For the second year, the Forbes Global 2000 ranks the world’s leading companies based on sales, assets, profits and market value.  Forbes launched this list to illustrate how the world economy works, and this year 24 of the top 50 companies are based outside the U.S.    Citigroup continues its reign at #1. 

The 2000 public companies ranked by Forbes boast total sales of $22 trillion, with $1.3 trillion in total profits, total assets of $81 trillion and $27 trillion in market value. Together, they employ 66 million people worldwide.  A regional breakdown of corporate headquarters includes: 821 in North America; 544 in the Pacific Rim; 527 in Western Europe; 32 in South Asia; 30 in Eastern Europe; 26 in South America; 20 in Africa; and 9 in the Middle East.  While North American corporations once again dominate the list, the Asia Pacific region, with a total of 574, features more companies than last year, with 12 appearing in the top 100.

For the full list, interactive maps, slide shows, and more, visit: www.forbes.com/forbes2000

OTHER STORIES:

THE MOST VALUABLE SOCCER TEAMS (p. 52)—Forbes ranks the top 25 teams internationally based on revenue, operating income, and debt value.  Manchester United is #1 with a value of $1.25 billion. 

RUSSIAN ROULETTE (p. 48)—When Russian billionaire Roman Abramovich bought the sickly Chelsea FC soccer team two years ago, everyone thought he was crazy.  Last season, their attendance averaged 98%, and total revenue was $264 million.  

THE DREAMER (p. 32)—Karen Tse set out to do the impossible in China—set up a charity to push defendant rights.  To date, the organization has trained 500 legal aid lawyers in China and begun similar efforts in Vietnam and Cambodia.

THE GAMBLER (p. 56)—Billionaire casino owner Sheldon Adelson took a gamble and opened The Sands Macau last April.  Turns out he hit the jackpot, as Macau is the fastest-growing casino market in the world, poised to unseat the Las Vegas Strip.

DRINKING TO THE DOLLAR (p. 34)—Distiller Brown-Forman is taking advantage of the falling dollar and pushing its brands abroad.  It seems to be working—overseas sales are accounting for nearly 30% of this year's sales.
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