
FORBES REPORTS ON BASEBALL’S INTERNATIONAL STARS
Ichiro Suzuki is Seattle Mariners’ All-Star Import

New York, NY (April 15, 2005)— Forbes’ international edition takes a look at the new stars that are making MLB a global aspiration.  Since signing Ichiro Suzuki four years ago, the Seattle Mariners have seen their revenues rise to the third-highest in the league.  Suzuki’s rock star status allows him to draw crowds from around the world.  In fact, Japanese fans watch the Mariners’ games on their own version of cable broadcasting, often tuning in only to watch the speedy right fielder.  Other famous Japanese MLB players include: Shigetoshi Hasegawa of the Mariners, Kazuhisa Ishii and Kazuo Matsui of the Mets, Hideki Matsui of the Yankees and Hideo Nomo of the Devil Rays.

Also in this issue is Forbes' annual ranking of the most valuable baseball teams (p. 40).  In the last year, MLB team values rose 15%, the biggest gain since Forbes started tracking their finances in 1998.  The 30 clubs are rated based on revenue, operating income and debt value.  At #1 are the New York Yankees, with $950 million in value, and the Boston Red Sox come in at #2 with $563 million in value.  For the full list and more, visit: www.forbes.com/mlb
OTHER STORIES:

DON’T WRAP THE VEGGIES (p. 18)—Metro, a warehouse store in 30 countries, learns by trial and error what works in local markets.  In Vietnam, vegetables can’t be plastic-wrapped or people think they're hiding something, and it's necessary to stack them like they're displayed in a farm stall.

STANDING UP TO A GIANT (p. 30)—China’s Taobao which owns the popular b-to-b auction site Alibaba, wants to be the world’s largest consumer Web site.  So far it’s #8 in China, well ahead of Ebay, its main competitor at #13.  Taobao says it will win the race to #1.  

LAST LAUGH (p. 24)—Hyundai’s rapid growth has been fueled by extraordinary improvements in vehicle quality—and by targeting the once-ignored entry-level market.  In fact, the carmaker is now dictating trends that others must follow—like a 10-year, 100,000-mile warranty.

CELLULAR OBSESSION (p. 44)—Chipmaker Broadcom anticipates the next "big bang" will be in wireless, so it's developing a chip that will allow cell phones to hop effortlessly among the many emerging wireless networks—high-speed cellular networks that blanket cities, Wi-Fi networks that cover coffeehouses and “ultrawideband” networks that beam signals over a few feet.

UPHILL BATTLE (p. 34)—REI, the outdoor enthusiasts’ store, is focusing on a new customer base: beginners.  Sales clerks have been asked to target and coddle recreation novices as they enter the store.
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