FORBES  INTERNATIONAL SAYS "TOUGH GUYS FINISH FIRST" IN THE HOTEL BUSINESS, AS  IT PROFILES MARRIOTT'S HIGH-POWERED CHAIRMAN 

New York, NY (April 30, 2004) — In a down market for hotels, J.W. "Bill" Marriott's business is doing better than ever.  Forbes International looks at the reasons in, "Soft Pillows and Sharp Elbows" (p. 32), which examines the hotel chain for its key to success.  As a franchisor and operator, rather than just a property owner,  "Marriott makes its money mainly from fee income," says Forbes. In addition, "The hotel behemoth has exploited its size advantage.  That has allowed Marriott to recover nicely during the lodging downturn of the past three years, while its rivals floundered."
 ALSO IN THIS ISSUE:

—In "The Best & Worst Bosses" (p. 52), Forbes International has the magazine's annual scorecard on compensation, which examines U.S. executives who delivered the best (and worst) returns to shareholders in comparison to their paychecks. For the second consecutive year, Jeff Bezos of Amazon.com takes the top spot, delivering a 58% annual return to shareholders since taking his company public in 1997.  Forbes reports: “In a quick comparison you can easily see how Bezos was number one, with an annual average pay of $82,000 and a 34% return. The worst top executive, Richard Manoogian of Masco Corp., checked in with an average annual paycheck of $13 million and a 2% annual return to shareholders.” The magazine analyzed six years of stock performance (including dividends) and related it to six years of pay, ranking 194 bosses.   

—Forbes International also includes rankings for 25 top-paid CEOs outside the U.S. 

For the full story visit:   www.forbes.com/ceos. 

OTHER STORIES:

FOUND IN TRANSLATION (p. 44)—Japanese stocks were dead money for 14 years.  Now it's time to get back in, according to Peter Cundill, a veteran of the global portfolio scene.

OUTMUSCLING WAL-MART (p. 30)—CBD, Brazil's biggest retailer, thinks local to quell a global giant. After weathering native storms for 56 years, the company believes its intimate market knowledge will stave off an invasion by Wal-Mart.
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