FORBES GLOBAL HIGHLIGHTS BARONESS PHILIPPINE DE ROTHSCHILD’S WINE EMPIRE

New York, New York (June 26, 2003)—The rift between the American and French governments hit the French wine industry fairly hard.  Sales of Bordeaux’s BPDR wines fell by 30% in the U.S. in through May.  In COUNTING SHEEP (p. 62) Forbes Global states, “for all that bleakness the drop in sales is only a brief setback in what has been a remarkable past few years for BPDR.  A run of remarkable vintages and a booming economy helped propel premium Bordeaux prices into the stratosphere.”  Nonetheless, Australian wines just recently surpassed French wines as America’s favorite import after Italian.  This could be a marketing issue for BPDR in the mainstream U.S. market.

OTHER STORIES INCLUDE:

· THE CELEBRITY 100 (p. 46)—For the full list and editorial content, please visit:  www.forbes.com.

· BANDAI’S CHARACTER ASSASSIN (p. 22)—The once-struggling toymaker’s Takeo Takasu lopped off 15% of his huge roster while putting the others ever more in the faces of kids of all ages.

· THE FRENCH CONNECTION (p. 37)—Oil giant Total has long played a dangerous game in Iran, Sudan and Burma.  Now it’s trying to get back into Iraq.  Total S.A. had been in Iraq since 1927, and it had negotiated a contract with Saddam Hussein in 2000.  Unfortunately, that contract was never signed—a failed gambit in Total’s cat-and-mouse game with Saddam.

· CLEAN MACHINE (p. 26)—Miele’s white goods have long gotten a premium price.  But, the German brand increasingly is competing where family tradition counts for less.  Says Markus Miele, “There is no doubt that the U.S. and other foreign markets are the future for us, and we have to evolve into a more international company as a result.”
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