HAPPY 5TH ANNIVERSARY, FORBES GLOBAL MAGAZINE!
New York, New York (April 18, 2003)—Forbes Global, the international edition of Forbes magazine, is celebrating five years of uncompromising, insightful journalism that has had a major impact in the international business arena.  

Forbes Global launched in 1998 with a circulation of 50,000 and now has a circulation of 137,500—an increase of 175%.  And, even in this tough business climate, Forbes Global’s advertising pages grew by more than 10% in 2002, and they are expected to continue this increase in 2003, making the publication one of the fastest-growing international business magazines.
In the fifth-anniversary issue, Forbes Global explores globalization and how it is changing the world’s cultures.  In MODERN MIX (p. 38) Forbes Global excerpts Creative Destruction:  How Globalization is Changing the World’s Cultures, by Tyler Cowen.  As Forbes Global Editor Tim Ferguson states, “Globalization is about more than trade barriers, wage levels, currency controls and multinational companies.  It’s about how the strands of our cultures—what we savor, how we’re entertained and where we find the inspiration for creativity—are growing together.  Our anniversary pieces show this has long been true but never was more true than today.  Some cultural distinctions get lost in the mix but on the whole people everywhere are enriched.”
Over the past five years, Forbes Global has delivered hard-hitting stories such as “Red Tape Tony,” which took Prime Minister Tony Blair to task for his economic policies, and the Forbes Global China Rich List, the first list to illuminate the growing wealth in mainland China.  In addition, Forbes Global often features outstanding fashion and luxury goods coverage by Richard Heller, who has highlighted such well-known brands as Gucci, Peugeot and Burberry.  Recent awards include honors for Forbes Global journalists Deborah Orr and Richard Morais, who were both recognized with 2003 London Business Journalist of the Year awards.  
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