FORBES HIGHLIGHTS PEPSI’S ENTRANCE INTO THE 

“HEALTHY” FOOD MARKET

Can the maker of Cheetos and Doritos pull off a foray into healthy snacks?

New York, New York  (January 2, 2003)—As the battle between purveyors of junk food and the so-called food police turns to the courts, snack food giants like Pepsi are taking notice.  As Forbes reports in PEPSI’S NEW CHALLENGE (p. 68), “A lawsuit filed against McDonald’s on behalf of overweight kids is pending in U.S. District Court—and is scaring the bejesus out of the food industry.”

Executives at Pepsi insist that their products are not to blame for the obesity crisis in America.  PepsiCo President and CFO Indra Nooyi asserts, “The problem is the couch, not the can.”  Nonetheless, the company is taking no chances.  According to Forbes, “An empire built on fat, salt and sugar, PepsiCo is going to protect its flank by offering healthful foods, too.”  Pepsi hopes to meet the growing demand for healthier foods while also getting ahead of health advocates and opportunistic lawyers eager to blame food makers for the country’s growing health problems.

OTHER STORIES INCLUDE:

· MERCHANT PRINCES (p. 52)—Lowe’s, a retailer once destined for oblivion, is conquering the nation and outrunning rival Home Depot with a crafty mix of hardware and estrogen.  Lowe’s stores cater to women (who make 80% of all home improvement decisions) with wide aisles, superb service, and attention to detail.  For example, at Lowe’s, customers can choose window décor from an aisle of displays and take home their choices immediately.  At Home Depot, customers have to choose window fashions out of a black and white catalog and wait four to six weeks for delivery.  So far, the strategy is paying off.  Lowe’s estimated 2002 sales grew 20% and earnings rose 37%.

· HOT COMMODITIES (p. 97)—Inflation is next to dead and no one wants to bother with hard assets.  Maybe that makes them a terrific buy, says trader Renee Haugerud.

· PLANTING HOPE (p. 111) Charles Arntzen is trying to produce vaccines you can eat.  If he succeeds, disease prevention could spread to the poorest corners of Africa.
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