
FORBES UNVEILS THE LATEST WEAPON IN 
CORPORATE MARKETING ARSENALS:  TEENAGERS
Procter & Gamble Has Assembled a Stealth Force of Teenagers—280,000 Strong—To Push Products on Friends and Family
New York, New York (January 16, 2004) —While Madison Avenue was once known for its men in gray flannel suits, today some of its most credible foot soldiers wear      t-shirts and sneakers.  They are teenagers, and according to Forbes, they are participating in an organized, word-of-mouth marketing effort on an unprecedented scale.  As Forbes states, the teenagers are “280,000 strong, ages 13 to 19, all of them enlisted by an arm of Procter & Gamble called Tremor.  Their mission is to help companies plant information about their brands in living rooms, schools and other crevices that are difficult for corporate America to infiltrate.”  
The Tremor kids, chosen because they are natural talkers, do the work without pay, not counting the coupons, product samples and the thrill of being something of an “insider.”  And it works.  Last spring Shamrock Farms of Phoenix worked with Tremor on a launch of its new chocolate-flavored milk.  After 23 weeks, Shamrock says, sales of the drink were 18% higher.  

OTHER STORIES INCLUDE:
TRAVELIN’ LIGHT (p. 140)—Fed up with endless airport check-in lines and security delays?  Skip them.  Send your luggage on ahead.  Companies such as Universal Express specialize in catering to busy customers who don’t want to go through the hassle of taking luggage through the airport.  Even luggage manufacturers are watching from the sidelines, thinking about redesigning bags to suit ship-ahead travelers.  
2004 MUTUAL FUND GUIDE (p. 100)—Forbes highlights funds that give high performance at a low cost and also picks out the worst performers (p.  110-112).  Also, find out how your fund fares in both good times and bad (p. 114).
X-TREME ECONOMICS (p. 42)—Amazing stunts, total control and cheap talent made ESPN’s X Games a winner.  But the talent is getting restless for a bigger piece of the pie.

Contact:  Kimberley Kraeuter at (212) 367-2620 or e-mail kkraeuter@forbes.com

EMBARGOED UNTIL 6:30 P.M., ET THURSDAY, JANUARY 16








