
A REVOLUTION IN THE AIRLINE INDUSTRY?

US Airways’ 4,059 pilots have accepted average wage cuts of 32% to 40%

New York, New York (January 30, 2003)—Can struggling airlines learn lessons on how to run their businesses from bankrupt US Airways?  After suffering a 16% drop in business following September 11 and a Chapter 11 filing in August 2002, US Airways (the nation’s seventh largest carrier) may be poised for a comeback.  CEO David Siegel is upbeat, telling Forbes in its February 17 issue, “I’ve never been more optimistic.  It’s a fresh start for the company.”  In WAGE SLASHER (p. 48), Forbes explains why Siegel may have reason to be optimistic.  “He has also succeeded where nearly everyone else…has failed before:  in persuading surviving employees to take $1 billion a year in wage and benefit cuts,” reports Forbes.  As a result of those concessions and other across-the-board cutbacks, Siegel believes the airline can be profitable again in 2004.  If US Airways can accomplish the seemingly impossible, won’t bankrupt United Airlines and other struggling carriers follow suit?  As Forbes asks, “Workers at United, American and other lines are now competing against a trimmed-down US Airways.  How long can they prop up the wage scales?”  For more on this and other stories visit:  www.forbes.com
Tired of cut-back service and not-so-attentive flight attendants on the major airlines?  Hire a charter service.  Some charters are trying new territory, a la Hooters, to entice customers:  buxom hostesses in teeny underthings.  In UNFASTEN YOUR SEATBELTS (p. 52) Forbes reports that “Ecstasky Air,” a charter service based in Beverly Hills, lets passengers choose their flight attendants from 135 women (and 15 men) who typically dress in teddies, merry widows and skimpy bikini underwear.
OTHER STORIES INCLUDE:

· THE MIDAS LIST (p.88)—Forbes ranks tech’s top venture investors. In general, VCs are returning to a more modest era.  With far less profitable exits, they’re keeping their money in their pockets.

· MICROSOFT’S LONG MARCH (p. 78)—Sell one operating system to every citizen in China and you could make some real money.  But in China software is pirated, not sold legitimately.  What’s a producer of intellectual property to do?

CONTACT:

Kimberley Kraeuter at (212) 367-2620 or e-mail kkraeuter@forbes.com



David Poratta at (212) 462-9727 or e-mail dporatta@forbes.com
EMBARGOED UNTIL 6:30 P.M., EST, 


THURSDAY, JANUARY 30








