
eco mania:  FORBES INVESTIGATES RENEWABLE CAMPAIGN – A  BREEDING GROUND FOR scam ARTISTS

Plus: Loews Corp.’s Family Dynasty, The Future of the Friendly Skies, and the Next Profit in Real Estate
New York, NY (February 8, 2007) —  The green energy campaign, one of the hottest movements Americans have seen in decades, has brought hucksters and penny-stock artists out of the woodwork (Kissy Kat and the Magic Diesel, p. 78).  Forbes investigates how these schemers are taking advantage of the renewable energy trend, and dusting off old technologies and shell companies to claim they are in the alternative-fuel business.  Conspirators can be found anywhere in the U.S., and claim to be affiliated with anything from biodiesel fuel to ethanol. When these hucksters talk green, they mean your wallet!
ALSO IN THIS ISSUE:
High on Loews (p. 98) – James, Andrew, and Jonathan Tisch have tripled the share price of Loews Corp. in three years, but it’s still too cheap.  Learn how the second generation of Tisches defied Wall Street by emulating their father to bring profit and growth to their company.
Smarter Skies (p. 55) – Within the next decade, air traffic will choke the nation’s aging radar grid, with the Federal Aviation Administration estimating that U.S. air traffic will triple by 2025.  Meet two American technology firms racing to replace it, and learn how the FAA is working with business to secure the future of flying.

Dim Vista (p. 50) – In his last column before taking sabbatical leave, Technology Contributing Editor Stephen Manes reviews Windows Vista.  His recommendation: don’t even consider updating an old machine to Vista, and unless you absolutely must, don’t buy a new one until the inevitable “Fix-It” guide is produced.

Riding the REIT Buyout Wave (p. 62) – Are trusts the new, easy way to earn profits in real estate? Last year 22 realty investment trusts received takeover offers.  Forbes explains how you can profit from this trend.

OTHER STORIES:

Welcome to Paradise (p. 104) – Read why Forbes calls Vernon, California, (population 92) the Strangest Town in America, and how it has survived as one of the nation’s most lasting and efficient political machines.
If You Can’t Beat ‘Em…(p. 52) – Creative Technology, who pioneered the MP3, has lost to iPod.  But, now they’re making money by accessorizing the very product that beat them.

Lord of the Skies (p. 70) – An inside look at Afghanistan’s first (and only) private airline, which last year netted $5 million in revenue.

Contact: Elizabeth Wasden at (212) 367-4157 or ewasden@forbes.com.
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