IS AL QAEDA BANKRUPT?
Plus: Introducing new section, “Second Acts”

New York, NY (February 11, 2010) -The Forbes cover story is an investigative reporhow
al Qaeda, desperate for funds, is no longer aldelisidize operations, affiliates and cells,
forcing the terrorist group to rely more and monecome @l Qaeda’s New Business Model, p.
60).0n the eve of the attacks on America al Qaedarwasing a $30 million annual budget,
according to the CIA. The terrorists were tappimig ideep-pocketed Saudi and other Arab
donors. But these days they are hard up: witnespdthetically ill-equipped and mistrained
underwear bomber.

The repeated pleas for money from al Qaeda leadersthe last year are seen as evidence the
group is in dire need of cash, and that it hasegattore difficult for operatives to grease the
right palms — families of suicide bombers, publitotals that require bribing, the purchase of
travel documents — along the way.

ALSO IN THIS ISSUE:

Pushing on a String (p. 28) 4s it really the wicked bankers refusing to lendioall businesses? Forbes
reports on the credit crunch: don’t blame the banks

Most Valuable Players: REITs (p. 46) -As the dust begins to settle from the commercial estate
crash, some little-known property outfits are cognia the fore. Forbes grades the largest U.S .astate
investment trusts on performance, and with GreeaeStAdvisors, picks attractively priced REITs to
consider.

Searching the Darkness (p. 38) Learn about Wowd: a search that aims to go whemgtgccan't, by
tapping users to perform Web search.

Poker Face (p. 70) -The biggest stars of poker are playing the ultimdtdfing game with the U.S.
government. At stake is the future of online pokerd the $30 billion business of betting.

Second Acts (p. 42} In this issue, Forbes launches a new sectidnitidoring compelling,

inspirational insight into how to achieve a “secaad!’ in life. The first profile is of Michael Evarwho
after divorce and an unsuccessful presidential eggnpon which he worked tirelessly, found peaceand
nice business in Argentina’s wine country.
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