
FORBES EXCLUSIVE:  A LOOK AT THE NUMBERS

BEHIND DREAMWORKS

New York, New York (February 13, 2003) — DreamWorks’ three high-profile founders Steven Spielberg, Jeffrey Katzenberg and David Geffen, are ready to take the relatively young movie studio to the next level.  Launched in 1995, DreamWorks has already garnered 59 Academy Award nominations.  But, as Forbes reports in CASH ME OUT IF YOU CAN (p. 78), Katzenberg wants more.  The former Disney executive wants to build the boutique studio into a rival for Disney, Warner and Paramount.  His dream:  at least $300 million of operating profit on $3 billion of revenue by 2005.  Though the company is privately held, DreamWorks has recently whispered some numbers to Wall Street analysts.  Reported for the first time in the March 3 issue of Forbes, DreamWorks says revenue hit $2.2 billion in 2001, and earnings before depreciation, interest and taxes was $100 million.  Forbes reports that eight-year-old DreamWorks is probably is worth $3 billion today.  

In DEATHWATCH (p. 42) Forbes examines the potential fate of United Airlines as it struggles to emerge from Chapter 11.  Forbes reports that the airline “may instead be auctioned off in parts, the airplanes and landing slots carted off, and the corporation liquidated in the manner of Braniff, Pan Am and Eastern.”  Beginning in March, UAL’s loan covenants require it to meet a schedule of reductions in operating losses.  If it can’t meet the timetable, the debtor-in-possession lenders such as Bank One, J.P. Morgan Chase and Citigroup can begin confiscating planes, spare parts and routes.  For more on this and other stories visit:
www.forbes.com
OTHER STORIES INCLUDE:

· RANKING REITS (p. 104)—Our second annual ranking of real estate investment trusts tells you the best performers—and the cheapest.

· NAPSTER FOR PHONES (p. 46)—Jeffrey Pulver’s service, Free World Dialup (FWD), is a nightmare for phone company executives.  FWD lets you make all the phone calls you want to anywhere over your home’s broadband Internet connection.

· BLOWOUT (p. 40)—Car sales are good.  Firestone’s recovering from a black eye.  So why does Goodyear have a flat tire?
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