
THINK PRESCRIPTION DRUGS ARE EXPENSIVE NOW?  CONSUMERS WILL PAY EVEN MORE IN THE FUTURE. 

 FORBES RATES 32 DRUGS –WHICH ONES ARE WORTH YOUR MONEY?

New York, NY (March 13, 2003)— Fed up with costly, highly marketed prescription drugs, employers and insurers are shifting the burden to consumers, reports Forbes magazine in its March 31 issue.  In THE NEW DRUG WAR (p. 85), Forbes examines the trend that is forcing consumers to pay more than ever before for their prescription drugs. The changes are the inevitable result of the relentless rise in the cost of medicine.  The country’s prescription drug bill hit         $192 billion last year, according to IMS Health, and could double by 2011.  Forbes advises consumers on how to brace for the change with a survey of 32 popular drugs—telling which ones give the most bang for the buck (such as Flonase and Lipitor), and which ones are “candidates for cutbacks” (such as Celebrex and Nexium). 

In this climate, more than half of big employers have adopted three-tier co-pay systems that force patients to pay more for “non-preferred” brands.  Benefits consulting firm Towers Perrin says some of its clients are even considering a controversial strategy called “reference pricing,” in which insurers may reimburse up to the average price of each class of drugs after a co-pay, but no more.  As Forbes states, “There’s wide agreement that big change is coming, eventually; no one agrees what it should be.  The one certainty:  You will cough up more for your pills in the future.”  For the full story visit: 


www.forbes.com
Other stories include:

· THE WAR DIVIDEND (p. 49)  How to recoup the costs of an Iraqi war?  Consider the war as a hostile takeover with an upside, where you eventually recoup the costs in lower, more stable oil prices that result from toppling Saddam, lifting sanctions and raising production.  

· MISSING IN ACTION (p. 50)  Governments have trained hundreds of thousands of weapons scientists.  And nobody knows where they are

· THE NEW NEW ISSUES (p. 105)  The torrent of deals we saw in the bull market has slowed to a trickle.  But companies going public in a harsh climate tend to be more solid for the long term.  

Contact:

Kimberley Kraeuter at (212) 367-2620 or e-mail kkraeuter@forbes.com



David Poratta at (212) 462-9727 or e-mail dporatta@forbes.com
EMBARGOED UNTIL 6:30 P.M., EST, THURSDAY, MARCH 13








