
FORBES LAUNCHES NEW FORBES 2000 LIST OF 

WORLD’S LEADING COMPANIES
Citigroup Tops Forbes 2000.  New Forbes List Recognizes The Global Nature Of The Economy And Gives The “View From 40,000 Feet.”  
New York, New York (March 25, 2004) —In this era of free trade and a global economy, is there such a thing as a U.S. company?  Today, many U.S.-based companies get more than half of their profits from abroad, while foreign-based companies own large chunks of U.S. industrial capacity, notably in cars, cement and oil.  In combining its ranking of U.S. and non-U.S. firms, the Forbes 2000 list recognizes this reality with a single ranking of the world’s leading companies.  As Forbes states, “Politicians still make an us-versus-them distinction, but consumers, employees and investors cannot.  What is Sony’s nationality?  The headquarters are in Japan, but more of its sales are over here.  Is Shell an American, British or a Dutch firm?  It is all three.”  
In order to rank the list, Forbes measures corporate heft in four dimensions:  sales, assets, profits and market value.  At the top of the list is Citigroup with $94 billion in sales and more than $1 trillion in assets.  The Forbes 2000 spans 51 countries and 27 different industries.  Companies on the list boast total sales of $19 trillion, $760 billion in total profits, total assets of $68 trillion and $24 trillion in total market value.  Together, the companies employ 64 million people around the world.  A regional breakdown of company headquarters includes 851 in North America; 540 in the Pacific Rim; 511 in Western Europe; 29 in Eastern Europe; 28 in South Asia; 22 in South America; 19 in Africa; and 9 in the Middle East.  For the full list and more visit:  www.forbes.com
OTHER STORIES INCLUDE:  

MADNESS OF CROWDS (p. 20)—Soccer, the world’s most popular professional sport, is a study in financial contrasts and often desperation.  The global soccer business gets at least 80% of its revenue from Europe, a region with strong social welfare traditions. Yet, when it comes to soccer, the rich are free to get richer.  Attempts to rein in the system, including salary caps, have been met with skepticism.

GOAL, MAN U.! (p. 126)—Forbes ranks the world’s most valuable soccer teams.  International soccer’s payoff is concentrated heavily in England, but the fanatics are only part of the story.
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