
FORBES’ gLOBAL 2000: COMPANIES see gains from GLOBALIZATION OF BUSINESS 

Fourth Annual List Ranks World’s Leading Public Companies in 57 Countries, Led by Citigroup
New York, NY (March 29, 2007) — Forbes’ annual Global 2000 (p. 96) ranks the world’s biggest companies, based on sales, profits, assets, and stock market value.  This year’s comprehensive list of global super stars values the world’s largest public companies, including the hottest companies and best performers across 27 industries. The 2007 rankings indicate that globalization is the essential element for business to prosper, and highlights include:

· China brings 16 new companies to the Global 2000 this year.

· The United States now has 34 fewer Global 2000 companies.

· The 116 global giants in oil and gas pulled down more revenues than any other industry, but banks lead in profits.

· Total revenues of the companies headquartered in Switzerland exceed that nation’s gross domestic product.

· The U.S. companies included on this year’s list have a combined market capitalization of $13.9 trillion.

· With a combined $10.6 billion in earnings, trading companies lead in one-year profit growth.

· Argentina is represented on the Global 2000 for the first time ever.

For expanded tables, highlights, slideshows and more, visit: www.forbes.com/forbes2000
ALSO IN THIS ISSUE:
Why Globalization Is Good (p. 64) – Robyn Meredith, author of the upcoming book, The Elephant and the Dragon: The Rise of India and China, and What It means for All of Us (W.W. Norton and Co., July 2007), lends her expertise to discuss how these two countries have embraced the notion that capitalism alone is no longer enough, and globalization is the key to growth.

The Most Valuable Soccer Teams (p. 88) – Manchester United tops Forbes’ annual ranking of the most valuable soccer teams in the world, with a current value of $1.453 billion. Plus, Jack Gage explores how Europe’s star soccer teams are cracking the lucrative China market (Cracking Soccer’s Great Wall, p. 86).

The Next People’s Car (p. 70) – A car for $2500?  India’s Tata Motors is developing a car that will earn a parking place in history alongside Ford’s Model T and the Volkswagen Beetle as the cheapest car ever made.

Meeting the Halal Test (p. 82) – Nestlé jumped early to sell its products in the Islamic world.  Now, with $3 billion in annual sales in Islamic countries, they are the biggest food manufacturer in the halal sector.

Contact: Elizabeth Wasden at (212) 367-4157 or ewasden@forbes.com.
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