
FORBES GLOBAL 2000 RANKS THE WORLD’S LEADING COMPANIES
ING Group Makes the Top Ten

New York, NY (March 30, 2005)— For the second year, the Forbes Global 2000 ranks the world’s leading companies based on sales, assets, profits and market value.  While Citigroup remains #1, there was a lot of movement in the top ten this year.  ING Group debuted at #9 this year, and strong entries from the banking and commodities sectors fill out the top ten, such as Bank of America at #4 and BP at #8.

Forbes launched this list to illustrate how the world economy works, and this year 24 of the top 50 companies are based outside of the U.S., spanning 52 countries and 27 different industries.  The Forbes Global 2000 boast a total sales of $22 trillion, with $1.3 trillion in total profits, total assets of $81 trillion and $27 trillion in market value. Together, the companies employ 66 million people worldwide.  A regional breakdown of corporate headquarters includes: 821 in North America; 544 in the Pacific Rim; 527 in Western Europe; 32 in South Asia; 30 in Eastern Europe; 26 in South America; 20 in Africa; and 9 in the Middle East.

For the full list, interactive maps, slide shows, and more, visit: www.forbes.com/forbes2000

OTHER STORIES:

THE MOST VALUABLE SOCCER TEAMS (p. 144)—Forbes rates the top 25 teams internationally based on revenue, operating income, and debt value.  Manchester United is #1 with a value of $1.25 billion.

GLOBETROTTER (p. 68)—Citibank, the world’s largest bank, seeks to grow its consumer banking abroad by courting the middle classes in fast-growing economies like Brazil, Mexico, Russia, India and China.

DON’T WRAP THE VEGGIES (p. 94)—Metro, a warehouse store in 30 countries, learns by trial and error what works in local markets.  In Vietnam, vegetables can’t be plastic-wrapped or people think they're hiding something, and it's necessary to stack them like they're displayed in a farm stall.

LAST LAUGH (p. 98)—Hyundai’s rapid growth has been fueled by extraordinary improvements in vehicle quality—and by targeting the once-ignored entry-level market.  In fact, the carmaker is now dictating trends that others must follow—like a 10-year, 100,000-mile warranty.
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