FORBES CELEBRATES 90TH ANNIVERSARY with networking issue

Technology’s New Pathways to Link People
New York, NY (April 23, 2007) – With this issue, Forbes magazine commemorates 90 years of publishing with a special anniversary issue dedicated to the power of networking.  In order to illustrate how networks are changing our lives, Forbes assembled a cast of industry experts and thought-leaders from all walks of life to contribute 28 individual essays to the magazine, which recognize the fundamental networks that connect us all (beginning on pg. 52). 
In the earliest days of Forbes, the most prominent and influential networks included railway and telegraph lines.  Today, the Web is only a starting point for networks:  we see them in genes, neurons, job-hunting, package delivery, YouTube, politics, organ donations and pandemics. Technology has created new pathways that link people once separated by geography, economic status, or ethnicity.  For more visit, www.forbes.com.

Contributors include: Authors P.J. O’Rourke, Rick Warren, Barbara Ehrenreich; Corporate Chairmen Fred Smith (FedEx), Rupert Murdoch (NewsCorp), Reed Hastings (Netflix), Lyor Cohen (Warner Music); Founders/Innovators Chad Hurley (YouTube), Dr. Larry Brilliant (Google.org), Vint Cerf (Internet), Chris DeWolfe (MySpace).
Essays include:

Can You Hear Me Now? (p. 176) – People today are more connected than ever. Are our fancy computers and mobile devices actually taking more time out of our daily lives and alienating us? MIT professor and author Sherry Turkle explores how technology is crippling our young people, and limiting our lives.
The MySpace Generation (p. 72) – The generation that is flocking to MySpace is shaping the way the entire world communicates by utilizing networks of friends. Chris DeWolfe, cofounder and chief executive of MySpace, discusses the most immediate and intuitive means of two-way communication that has ever existed. 

Web of Terror (p. 184) – The latest generation of terrorists is exploiting the Internet to spread their message, recruit followers, and plot havoc. Is monitoring online the only way to stop them? Rita Katz, of the SITE Institute, weighs in on this controversial topic.

The New Faces of America (p. 197) – Today’s connectivity has outdated the “melting pot” concept, and this is having significant social and economic consequences on immigrants to this country.  The rise of technology, and the networks created as a result of these advances, has changed the fabric of America.
 – more – 

Wikipartia (p. 94) – Howard Dean explores how the Web is restoring true democracy to politics, giving power back to the people.  

MyGenes (p. 150) – Imagine your entire personal genome available on your hard drive.  Peter Huber explains that we are closer than you think to the reality of interconnected genetic databases, a network that will drastically alter the fields of medicine and biotech, allowing us to predict our medical future. 

Live Action (p. 124) – Lyor Cohen, one-time L.A. club promoter and now head of U.S. operations for Warner Music, expounds the hip-hop networks that discover and promote young artists. With online and wireless capacities rapidly changing our world, the music industry has been challenged to adapt and extend established promotional networks, in order to take advantage of these new technologies.

PLUS:
· The $100 Laptop?  Learn how one man created a new network in order to bring technology to children in the poorest nations (p. 100)
· The New Girls Network of Silicon Valley, by Janice Roberts, managing director at the Mayfield Fund (p. 116)
· YouTube co-founder and chief executive Chad Hurley on how the Web has leveled the playing field of media entertainment (p. 68)
· Barbara Ehrenreich examines why job seekers resist networking, the only tried and true approach for actually landing a job (p. 112)

· Second Life’s Philip Rosedale on the online singles bar for entrepreneurs (p. 76)
· John Doer and Bill Joy ask: Can green technology save the planet? (p. 82)
· Rupert Murdoch on the merging of new and old media (p. 138)

Contact: Elizabeth Wasden at (212) 367-4157 or ewasden@forbes.com.
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