
FORBES EXAMINES DIGITAL TELEVISION:  WILL IT ELIMINATE THE $60 BILLION TV ADVERTISING BUSINESS?
New York, New York (September 11, 2003)—What happens to the multi-billion dollar television advertising market if consumers are suddenly able to zap out commercials from all broadcasts?  This question has plagued network executives for years, and the threat still looms.  In “ZAP!” (p. 77), Forbes states, “In a few years over half of the nation’s 108 million homes will have digital recording technology that will let them zap past commercials…That will threaten the economics of most TV programming and force networks and marketers alike to find new ways to reach elusive masses of ad-evading consumers.”  The new technology could cost the television industry dearly.  Advertisers placed $9.3 billion in advance orders for commercial time this year.  Garth Ancier, who oversees programming at CNN and other Time Warner outlets, says that the digital wave will be “a brutal attack on the underpinnings of our business.”  However, some in the industry dismiss all the doom and gloom and expect digital video recorders to erode the advertising audience by only about 3% per year.  For the full story visit:  www.forbes.com
OTHER STORIES INCLUDE:

· AD INFINITUM? (p. 82)—As advertisers try to find new ways to reach customers, brace yourself for more product pitches inside the television shows themselves.  Networks are even inviting advertisers to help devise the plot or the look of a program to better showcase their brands.

· JUNKYARD DOGS (p. 52)—A tiny Aussie firm has claimed rights to vast tracts of the genome and is riling the biotech world.  The accused firm, Genetic Technologies,  has incited a mini-riot in the high-stakes world of biotech.  The firm holds four key patents that cover the use of variations in a DNA sequence that assists in analyzing or identifying genes in the coding regions.
· THE COY CAPITALIST (p. 68)—Wouldn’t you like to get a piece of one of the most glamorous names in fashion—Prada?  But the shares are not on sale just yet.
Contact:
Kimberley Kraeuter at (212) 367-2620 or e-mail kkraeuter@forbes.com


David Poratta at (212) 462-9727 or e-mail dporatta@forbes.com
EMBARGOED UNTIL 6:30 P.M., EST 


THURSDAY, SEPTEMBER 11








