
 
 
 
 
 
 

 
 

FORBES: WHAT TO BUY, WHERE THERE IS GROWTH,  
AND THE BEST SMALL COMPANIES OF 2008 

 
New York, NY (October 10, 2008) — Forbes continues its ongoing coverage of developments 
in the global markets, and their effect on economies, politics, and businesses worldwide.  In its 
latest issue, Forbes reports on the nonfinancial sector of the U.S. economy: businesses that 
produce rather than trade, revealing that they are struggling, yet chugging ahead (Pockets of 
Prosperity, p. 36). Additional reporting on the economic crisis includes: 
• A World of Hurt (p. 40) – Slowing growth among America’s trading partners means they 

will take in fewer goods at a time when exports count for roughly 100% of U.S. growth.  
• Hedge Clippings (p. 60) – The credit crunch is killing small hedge funds. Forbes breaks 

down why this scenario is bad for the stocks, but good for intrepid investors. 
• Your Money or Your Life (p. 52) – Dozens of executives made off with multi-million 

dollar bonuses.  Can the government claw the money back? 
• Building Value (p. 64) – With fear running rampant, real estate investment trusts (REITs) 

offer some real bargains. 
Plus: Stories on GE, Wells Fargo, Asian funds to buy, and the job market. 

 
ALSO IN THIS ISSUE 
The 200 Best Small Companies in America (p. 158) – Conventional wisdom would have 
investors flee small-cap stocks when the economy takes a tumble. But big companies may not be 
safer bets right now. Forbes has identified the strongest small public outfits in a very tough time, 
ranking companies based on return on equity, sales growth and profit growth over the past 12 
months and also over five years. 
 
Heavy Metal (p. 121) – Forbes names Metalico chief executive Carlos Aguero its Entrepreneur 
of the Year. Learn how his 20 scrap yards have moved 58,000 tons a month to net $24 million on 
revenue of $681 million. Aguero’s company ranks No. 40 on Forbes’ 2008 list of 200 Best Small 
Companies in America. 
 
Hard Charger (p. 84) – Visa’s new chief executive Joe Saunders faces the challenge of 
revamping a business built on plastic, and prevail against new rivals and ways to pay. The 
company must dominate the future of money by making the best payment options work around 
the world.  

For these stories and more, visit: www.forbes.com. 
Contact: Elizabeth Wasden at (212) 367-4157 or ewasden@forbes.com. 


