
FORBES ANNOUNCES 200 BEST SMALL COMPANIES

Plus: Entrepreneur of the Year; How Better Logistics May Help Africa; and Internet Privacy

New York, NY (October 11, 2007) –  Forbes has named California beverage company Hansen Natural the #1 small company in America, moving up from the #2 slot last year.  These days, Hansen’s coffee and energy drinks are giving Starbucks and Red Bull a serious run for their money, beating expectations with fast-growing sales of Java Monster and Monster Energy beverages.  

Forbes’ annual list of America’s Best Small Companies is an important look at small businesses in America, which employ about half of all private sector employees, pay more than 45% of this country’s private payroll, and have generated between 60 and 80 percent of net new jobs, annually, over the last ten years. Forbes ranks companies according to return on equity, as well as sustained sales and net profit growth over 12-month and five-year periods. To be included, a company’s sales must fall between $5-$750 million, with a share price above $5 as of October 1, 2007.  Below is a ranking of this year’s Top Ten: 

	RANK
	COMPANY
	INFO

	1
	Hansen Natural
	Soft drinks and juices

	2
	NutriSystem
	Weight management and fitness programs

	3
	Under Armour
	Branded athletic apparel

	4
	VSE
	Industrial equipment

	5
	Quality Systems
	Medical information systems

	6
	PetMed Express
	Pet medication and health product delivery

	7
	LHC
	Home-based health care services

	8
	Dynamic Materials
	Welding and manufacturing

	9
	Deckers Outdoor
	Shoes, including Ugg and Teva brands

	10
	Bolt Technology
	Energy


For a full listing of this year’s Best Small Companies, visit www.forbes.com/200best.
ALSO IN THIS ISSUE: Tributes to James W. Michaels, Forbes Editor 1961-1999.

Entrepreneur of the Year (p. 88) – Abaxis Chief Clinton Severson oversees the medical device company that produces a toaster-size machine capable of testing blood quickly, accurately, and cheaply. Severson aims to double earnings per share over the next couple of years and move closer to a 10% share of the blood chemistry market. 

Reading your Mind (p. 50) – Google already employs Orwellian ad-target tactics to make sure advertisers pay top dollar to get in front of the right audiences. Now, Ebay’s AdChoice program lets shoppers opt out of being profiled by Internet advertisers.  What lies ahead for your Internet privacy?
The Rwanda Cure (p. 142) – So far this year, only 28 children under the age of 5 have died in Mayange, Rwanda, down from over 100. Forbes reports on how better logistics may be the key to saving Africa.

Party Crashers (p. 68) – Now attracting older members, Facebook still looks and feels like a place for kids. Fake Steve Jobs blogger Dan Lyons pokes fun at how this new demographic is actually changing the site from a place where college kids keep track of one another and meet new friends to where businesspeople do a lot of networking.
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