
FORBES EXAMINES CANADA’S MULTI-BILLION-DOLLAR 
MARIJUANA INDUSTRY
New York, New York (October 23, 2003)—Even as the “War on Drugs” continues in the U.S., Canada’s marijuana industry seems to be flourishing.  In INSIDE DOPE (p. 146), Forbes examines the economics of marijuana growers and the marijuana trade in Canada.  According to Forbes, “Small-time marijuana growing is already a big business in Canada.  This illicit industry has emerged as Canada’s most valuable agricultural product—bigger than wheat, cattle or timber.” Forbes goes on to state that, “…the trade takes in somewhere between $4 billion (in U.S. dollars) nationwide and $7 billion just in the province of British Columbia, depending on which side of the law you believe.”
Canada’s marijuana business thrives in part because it shares a thinly guarded 5,000 mile border with the U.S., a big market for the product.  And, Canada’s growers are not easily targeted mega-drug lords, they are an army of ordinary people.  As Forbes states, “The pot business, with a structure less like typical crime rings and closer to that of the Internet—lots of little nodes (in this case—producers) feeding a loosely organized hierarchy—will be difficult to shut down.”  For growers, the economic incentives are enormous.  Canada’s legal farm operators have net margins of 5.5%.  Some estimate the rate of return for Canadian pot growers to be as high as 72%, even after discounting for costs, labor, thefts and arrests.  For the full story visit: www.forbes.com
OTHER STORIES INCLUDE:

DO YOU FEAR ME NOW? (p. 78)—Verizon wireless wants to dominate the phone business and doesn’t care who gets in the way—whether competitors or even its own parent company.  Verizon has become perhaps the most potent and threatening force in all of telecom.  With 37 million customers, up 4 million from last year, it dwarfs the closest competition, Cingular, which has only 23 million subscribers.

CLIFF-HANGER (p. 100)—A mix of art, philosophy and religion and truckloads of production dollars created a Hollywood blockbuster.  But how will the cool, quirky franchise that is The Matrix end?
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