
FORBES: WHEN BLOGS ATTACK 
Their Motives and Growing Power
New York, NY (October 27, 2005)—In “Attack of the Blogs” (p. 128), Forbes unearths the insidious motives creeping into the blogosphere and illustrates why many companies dare not defy these communities. Forbes reports, “Blogs started a few years ago as a simple way for people to keep online diaries. Suddenly they are the ultimate vehicle for brand-bashing, personal attacks, political extremism and smear campaigns.” Despite claims of lies, libel and invective, Google and Yahoo are potent allies in this pursuit, refusing to take responsibility over the content of blogs.

The Expanding Blogosphere: 

· Also provided: Tips for defending yourself against a blog attack. 

For the full story and more, visit www.forbes.com 

OTHER STORIES:

HELD HOSTAGE IN CHINA (p. 142)—U.S.-bred entrepreneur David Ji built a billion-dollar business importing dirt-cheap DVD players from China for his company, Apex Digital. Then he crossed a supplier and has spent the last year in custody in Shanghai. Forbes delves into the dark side of doing business in China. *Exclusive video: www.forbes.com/hostage. 
GOOGLE’S SECRET TO SUCCESS (p. 198)—With huge sales, prodigious profits and a bid to log all the information in the world—Google’s “networked” management structure handles one tiny project at a time. 
WANT TO LIVE FOREVER? (p. 112)—A longevity-gene drug, shielding patients simultaneously from mental deterioration, heart disease and stroke, could be ready in less than a decade. Researchers in pursuit of this Fountain-of-Youth are making stunning progress in unlocking the mysteries of aging.
GADGETS WE LOVE (p. 68)—From Apple’s iPod Nano to Toyota’s Highlander Hybrid, Forbes’ current issue reviews nine must-have toys for grown-ups. 
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Microsoft, CBS, CNN and ABC—Some of the companies recently hammered by bloggers.


900 Million—Potential worldwide audience for a blog.


15 Million—Visitors to Google’s Blogger.com in September.


100,000—Number of new blogs created every day.


50% to 60%—Portion of blog attacks that are sponsored by a business rival.


21%—Share of ad partnership program revenue that Google kept in 2004; up from 9% in 2002.








