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FORBES CHARTS AMERICA'S LARGEST PRIVATE COMPANIES FOR 2004

Cargill, Koch, Mars and Publix Top the List for 2nd Consecutive Year

New York, NY (November 11, 2004)—Forbes' 2004 tabulation of the largest U.S.-headquartered private
companies includes 305 corporations with at least $1 billion in sales who also either have too few share-
holders to have to file financial statements with the SEC or have common stock restricted to a small
group of insiders, such as family or employees. Excluded from consideration are those with fewer than
100 employees, nonprofits that do not pay taxes, mutuals, cooperatives, auto dealers and those that
derive more than half their sales from real estate. Also left out: companies in which another company
owns more than a 50% stake. This year's top ten are led by last year's top four—Cargill, Koch
Industries, Mars and Publix Super Markets—followed by Bechtel, PricewaterhouseCoopers, Ernst &
Young, C&S Wholesale Grocers, Meijer and He Butt Grocery. For the entire list and more, go to
www.forbes.com/private.

RELATED ARTICLES:

IRV THE OPERATOR (p. 180)—Former corporate raider Irwin Jacobs now runs privately held
Genmar Holdings, the U.S.' second-largest pleasure boat company, with expected revenue this year of
$1.1 billion.

UP ON THE ROOF (p. 184)—Ken Hendricks, sole owner of American Builders & Contractors Supply,
grew his now billion-dollar business out of a fragmented industry.

ALSO IN THIS ISSUE:

SOMETHING TO TALK ABOUT (p. 130)—Ericsson Chief Executive Carl-Henric Svanberg is aiming
to get another billion people on the phone, including targeting 700 million new subscribers in emerg-
ing markets.

MERCHANT CLASS (p. 58)—Forbes ranks China’s top ten fortunes, as the minimum wealth required
for the list increases to $141 million from last year's $100 million.

JUST SAY NO! (p. 102)—A backlash is building against the cost, risk and side effects of medication—
bad news for the pharmaceutical industry.

THE TELEVISION WILL BE REVOLUTIONIZED (p. 162)—Steve Shannon has an audacious plan to
transform the way Americans watch TV, via his new Akimbo box, which hitches a free ride on cus-
tomers' existing Internet connections.
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