FORBES TO MUTUAL FUND INVESTORS:  DON’T PANIC 

Forbes Investment Guide Gives Advice On Mutual Funds, Stocks, Real Estate 

And Charitable Giving

New York, New York (November 20, 2003)—With all the clamor surrounding the mutual funds trading scandal, what’s an investor to do?  In its Investment Guide, Forbes encourages readers to resist the urge to sell, and to follow simple steps for telling good funds from bad.  

In DON’T PANIC (p. 194), Forbes advises investors to put the misdeeds in perspective.  As Forbes states, “The sums of money lifted out of the pockets of innocents by intraday and after hours trading are very small in relation to fund assets.  If you want to bail out of a bad fund family, do so because its performance is rotten or its fees high.”  According to Forbes, there are a number of reasons you shouldn’t send in a redemption order right away.  First, the damage is relatively small.  Second, you might owe taxes on the sale.  Third, watch out for redemption fees or back-end loads.  Finally, if you are unloading in a hurry, you may not get the price you want for your shares.  

Far more than any other publication, Forbes has put a spotlight on mutual fund costs and consistency of results over time.  In THE RIGHT STUFF (p. 180), Forbes advises investors on how to pick the best funds by watching costs and ignoring fads.  When choosing a fund, look for those that do not advertise short-term performance, have low management turnover and low turnover in their stock funds.   For the full story please visit:  www.forbes.com
OTHER STORIES INCLUDE:

GENUINELY NEEDY (p. 246)—Forbes’ annual survey of 200 large charities picks 10 that shine.  The Gold Star list includes charities such as the American Kidney Fund, Big Brothers Big Sisters of America, the International Rescue Committee and the Juvenile Diabetes Research Foundation.

HOLY INFLUENCE (p. 91)—Art Ally, a born-again Christian, lobbied hard for Wal-Mart to cover up Cosmopolitan magazine.  He’s just getting started.  That Ally can have even the slightest impact on the largest company in the world says a lot about the intersection of free enterprise and restricted special interests.  Swelled with success, Ally now wants to lobby Target, Albertson’s and other stores with the ultimate goal of having racy magazines shielded in checkout aisles everywhere.
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