COLLECTORS BEWARE:  YOUR HIGH-PRICED ARTIFACTS MAY BE TAKEN FROM YOU—LEGALLY

Forbes’ Annual Collectors Guide Examines The Profits and Pitfalls of Collecting

New York, New York (December 4, 2003)—In this post-Iraq era, collecting can be a risky proposition.  In its annual collector’s guide, Forbes highlights tales of collectors who have lost their entire investment due to efforts of foreign governments to repatriate valuable treasures.  These governments, especially in Egypt and Italy, have recently stepped up efforts to find antiquities they believe were stripped from their lands by grave robbers and smuggling rings.  According to Forbes, “They’re taking aim at dealers, museums—and collectors.”  One collector, Michael Steinhardt, bought a golden Greek libation bowl for $1.2 million from a dealer.  However, the Italian government claimed it was stolen and, after a court fight, Steinhardt lost his entire investment and the bowl was returned to Italy.  As Forbes states, “Collectors are on their own to prove provenance—authenticity or past ownership; the antiquities business is unregulated.”  For the full story visit:  www.forbes.com
OTHER STORIES INCLUDE:

LET THE SUN SHINE (p.72)—Forbes asks, “What’s going to come out of the efforts to reform the mutual fund industry?  More competition that will drive down costs for the investor?  Or more paperwork that will drive them up?”  

COKE’S SINFUL WORLD (p. 86)—Coca Cola is the most ubiquitous brand in history.  However, it risks tarnishing its clean-cut image by associating with businesses that may partake in local traditions that can include bribing local officials, paying retailers to shun rival brands and resorting to other unorthodox tactics.  

BUST BABIES (p. 128)—Tech entrepreneurs are born again with renewed zeal and money to burn.  Their mission:  to show the world they can do it again—for real this time.

A PINCH OF POISON (p. 226)—Radiation is good for you?  Some spas—and a few scientists—insist that in small doses it is.
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