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THE CONNAUGHT'S

FORBESLIFE DEBUTS NEW LOOK, ENHANCED CONTENT IN
SEPTEMBER 2008 ISSUE

NEW YORK, NY (September 2008) - The September 2008 issue of ForbesLife is the first under
the direction of new Editor Gary Walther, who has dramatically upgraded and re-designed the
magazine, including increasing its size. Focusing on authenticity, craftsmanship, and superior
quality, ForbesLife remains focused on the limited-edition lifestyle, filtering out mere trendiness,
and providing readers with a connoisseur’s choice of singular experiences, ideas and products.
Features in this issue include:

Palmistry (p. 94) - Since the Regent Luxury Group assumed control, making it the Regent
Palms, the hotel has undergone an extreme makeover - magically reinventing itself after a

disastrous opening. The Palms has mastered East meets West, creating one of the best hotels in
the Caribbean.

It's About Time (p. 121) - Learn about the German watchmaker who creates the finest watch
you’ve never heard of.

Me And My Tailor (p. 90) - As part of a new section “Bespoke Man,” ForbesLife tags along with
former Miami Dolphins wide receiver Derek Morris to learn why he has fallen for custom suits.

Fall Golf Pilgrimages (p. 34) - Turn flight time into tee time by booking a private jet for these
golf getaways.

The Krankl Cult (p. 126) - A wine so exclusive there’s a list to get on the list? ForbesLife brings
readers the story of the man behind the most coveted California wine.

And in the “Well-Traveled” section, learn about:

* Weekend in the Country (p. 62) - ForbesLife whisks you away to Blackberry Farm, offering
rustic-deluxe accommodations and elaborate menus in the Great Smoky Mountains.

* Openings (p. 70) - What’s new to the city scenes in hot spots such as Philadelphia, New
York City, and San Antonio.

e Dialed In (p. 74) - All you need to know about shopping, culture, hotels, and dining below
Houston Street in downtown Manhattan.

For more, visit www.forbes.com/fvi.
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