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For Immediate Release: 

KEVIN GENTZEL NAMED FORBES.COM CHIEF AD OFFICER;

AVERY STIRRATT RETURNING TO FORBES AS VP/ASSOCIATE PUBLISHER;

BILL FLATLEY TO HEAD FORBESAUTOS, FORBESTRAVELER; MIKE WOODS NOW FORBES AD VP

NEW YORK, NY (December 12, 2006)—Forbes Magazine Group President/Publisher Jim Berrien and Forbes.com President/CEO Jim Spanfeller made the following announcements today:  Kevin Gentzel has been appointed Forbes.com’s new Chief Advertising Officer, moving from Forbes magazine, and Avery Stirratt will return to Forbes magazine as Vice President and Associate Publisher.  These appointments are effective immediately.

Mr. Gentzel has been Forbes Vice President of Advertising and Associate Publisher since 2004.   He joined Forbes in 1999 as a salesperson, subsequently served as West Coast Group Ad Director, and then returned to New York in 2003 as National Ad Director.  Avery Stirratt was at Forbes previously as Group Ad Director, East and has been at Newsweek magazine for the past five years.

In other appointments, William Flatley, formerly Forbes.com Chief Ad Officer, has been named Vice President/Managing Director at ForbesAutos.com and ForbesTraveler.com, and Michael Woods is the new Vice President of Advertising Sales for Forbes, focusing on markets outside of New York.  Mr. Woods was most recently VP, New Business.

Mr. Berrien said:  “Avery’s knowledge of Forbes and of the marketplace make him the perfect choice to pick up where Kevin leaves off.  He has honed his skills as a multi-platform seller and as a leader, which will serve him well as we continue to dominate the business marketplace.”  He added:  “Mike Woods’ role has also expanded.  He will continue to develop and shepherd some of our large corporate partnerships while adding direct oversight responsibilities for markets outside of New York.  He understands and communicates brilliantly the scope of the Forbes brand. He links it strategically to customer needs. He is also a superb mentor and trainer of our salespeople.  Mike and Avery, combined with Kevin and the Forbes.com team, are a formidable force.”

Mr. Spanfeller said:  “These moves give Forbes.com an incredibly strong senior management team.  Bill Flatley has led our sales efforts with grace, intelligence and great success.  Having someone with his experience, dedication and inspiration running our developing businesses, gives ForbesAutos and ForbesTraveler a huge leg up in the marketplace.  Of course, this move can only work because we have an executive like Kevin Gentzel to take over the continuing fast growth of Forbes.com.  Kevin has had unparalleled success at Forbes magazine and brings a huge understanding of the brand, great respect from the team and unbridled energy to our category leading entity.  With Kevin leading our sales and marketing charge, I have every expectation that the phenomenal growth of our business will continue unabated, and with the great relationship that Kevin and Bill share, we are planning on building on our success in dual platform offerings in the marketplace.”

About Forbes:

Forbes is the publisher of Forbes, the nation’s leading business magazine, with a North American circulation of more than 900,000. Forbes, Forbes Asia, and the company's eight local-language editions, together reach a worldwide audience of over five million readers. The company also publishes ForbesLife, the irreverent lifestyle bi-monthly.  Forbes’ other divisions include: Forbes.com; Forbes Conference Group; Forbes Custom Media; and American Heritage, which encompasses American Heritage, American Legacy and American Heritage of Invention & Technology magazines.

About Forbes.com:

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 2,500 articles and original video programming, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows.  More people get their business news on Forbes.com than any other source in the world – covering business, technology, markets, entrepreneurs, leadership, personal finance, opinions and lifestyle.  Paul Maidment is Editor and Jim Spanfeller is President and Chief Executive Officer.

# # #

