For immediate release:

SCOTT MASTERSON NAMED PRESIDENT 

OF AMERICAN HERITAGE

New York, NY—(April 26, 2005)—Forbes Chief Operating Officer Timothy Forbes announced today that Scott Masterson has been named President of the company's American Heritage Division.   He will retain his current responsibilities as Forbes Senior Vice President/General Manager.

"Scott's background, experience and success make him the perfect choice to guide American Heritage forward in its position as the leading publisher covering American history," said Tim Forbes.

Since 1995, Masterson has served in a number of senior management positions at Forbes and was named SVP/GM in January 2003, overseeing the company's Circulation, Information Technology, Manufacturing & Production, General Services, Worldwide Facilities, Human Resources and Project Management groups.   With his added responsibilities, Masterson will further develop the American Heritage brand with new strategies aimed at magazine circulation, books and the creation of AmericanHeritage.com. 

"The American Heritage brand is known to millions of 'Baby Boomers.'  For our business to thrive, we must convince advertisers of the importance of this rich, educated, influential group that has shaped every market they have entered, from baby food to housing to electronics," said Masterson.

Masterson's first involvement with American Heritage began in 1979 and continued with Forbes' acquisition of AH in 1986.  He served as its Vice President/General Manager until 1996, when he was named Forbes Vice President of Operations.

Forbes' American Heritage Division publishes American Heritage magazine and two quarterlies, American Legacy and American Heritage of Invention & Technology. Forbes is the publisher of Forbes, the nation's leading business magazine and its international edition, Forbes Global, which together reach a worldwide audience of nearly five million readers. The company also publishes Forbes FYI, the irreverent lifestyle supplement. Other company divisions include: Forbes.com, the company's Internet business; Forbes Conference Group; Forbes on FOX; Forbes Investors Advisory Institute; Forbes Newsletter Group; and Forbes Custom Media.
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