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Forbes Creates New Luxury Lifestyle Brand On
Editorial Products Named ForbesLife

Advertisers To Benefit From Multi-Platform Offerings

New York, NY (January 23, 2006)—Forbes announced today the creation of a company-wide editorial brand initiative called ForbesLife to enhance and expand its range of luxury lifestyle offerings for its advertisers. 


Forbes has been defining “The Good Life” across many platforms for decades through—Forbes FYI, its fifteen-year-old lifestyle supplement, the Forbes.com Lifestyle channel and Forbes Life articles in Forbes, and also through the Forbes Collections, properties and television specials. In the future, these will be available to advertisers under one brand umbrella—ForbesLife.

Beginning April 2006, Forbes FYI magazine will be renamed ForbesLife.  At the same time, Forbes.com—the largest site for affluent business decision makers in the world with 15 million monthly unique visitors—will re-brand the Lifestyle channel to be called ForbesLife (www.forbes.com/forbeslife).  This will give both users and marketing partners a multimedia flag to identify affluent lifestyle content.    

Over the past year, Forbes FYI, increased the number of issues from 4 to 6 times a year and initiated dedicated, specific lifestyle departments to its editorial content, including “collecting, golf, boats, wine, real escapes, wheels, spas” and more.  The advertisers’ reactions were clearly positive with these moves, causing the number of advertising pages to increase 117% in 2005.

Christopher Buckley, Forbes FYI founding Editor, will continue as Editor of ForbesLife.

Charles Dubow, Executive Editor Forbes.com Lifestyle, will continue as Executive Editor, Forbes.com ForbesLife.    

Alan Farnham will continue as Editor of the ForbesLife section of Forbes magazine.

Jack Laschever, Vice President and Publisher of Forbes FYI, will continue as Vice President and Publisher of ForbesLife and will oversee the expansion of the business.

In making the announcement, Jim Berrien, President and Publisher of Forbes Magazine Group, said, “This is a natural step for Forbes. First, we have built deep relationships with very affluent consumers on a worldwide basis.  Second, Forbes FYI, along with Forbes, has been serving this audience with advice and ideas on how to enjoy the fruits of their labors for years.  By branding all our lifestyle-oriented assets under the name ForbesLife, we have an opportunity to offer our audience a wider choice of access points under the Forbes imprimatur, as well as offering our advertising partners the kind of integrated, multi-platform marketing opportunities they are demanding.  The ForbesLife magazine will serve as the launching pad for this strategy.”

 “Bringing Forbes.com’s wildly successful Lifestyle section content into the ForbesLife umbrella brand for all of Forbes Inc lifestyle products makes perfect sense,” said Forbes.com President and CEO Jim Spanfeller. “While each is exceptionally strong as a stand-alone offering, bringing them together will offer marketers even more compelling ways to reach the affluent luxury audience.”

Forbes.com’s Lifestyle channel has grown exponentially in content and new advertising partners during the past several years serving this arena.  The newly-branded Forbes.com ForbesLife channel will continue to offer all of the current highly-trafficked features covering luxury travel, vehicles, real estate, sport, food and wine, executive health, collecting and more.  In addition, all ForbesLife magazine print content will be available  on the Forbes.com ForbesLife channel.  
About Forbes 

Forbes is the publisher of Forbes, the nation’s leading business magazine, with a North American circulation of 900,000. Forbes, Forbes Asia, with a circulation of 80,000, and the company's eight local-language editions together reach a worldwide audience of over five million readers. Other company divisions include: Forbes.com, the company's Internet business; Forbes Conference Group; Forbes Custom Media; and American Heritage, publisher of American Heritage magazine and two quarterlies, American Legacy and American Heritage of Invention & Technology. 
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