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FIVE FINALISTS ADVANCE IN FORBES.COM’S  

“BOOST YOUR BUSINESS” CONTEST  
 

Grand Prize Winner To Receive $100,000     
 

NEW YORK, NY (October 16, 2008) – The readers have voted, and Forbes.com 
today announced the five finalists in its “Boost Your Business” contest 
(www.forbes.com/byb), sponsored by HP.  The five finalists are:  
 

• Honeywear, Inc. (Alexander, NC) – Kristin Keliher 
 

• Solo Health (Atlanta, GA) – Bart Foster 
 

• Targeted Technology Solutions, LLC (Homewood, IL) – Elizabeth Tarpley 
 

• Vetrazzo, LLC (Richmond, CA) – James Sheppard  
 

• ZocDoc (New York, NY ) – Cyrus Massoumi 
 

In the first phase of the contest, nearly 1,500 small business owners submitted 
500-word business plans; 20 semi-finalists survived.  Forbes.com users had the 
opportunity to review the plans and a self-recorded 30-second “elevator pitch” video 
before voting for their top five.   

 
The five finalists will be flown to New York City to give live presentations to an 

expert panel of judges.  Presentations will be videotaped and posted on Forbes.com for 
further reader voting, slated to start on November 3, 2008.  The grand prize winner will 
receive $100,000 in cash. Runners-up will be awarded HP products and services.   
 

Visit www.forbes.com/entrepeneurs for an extensive offering of online advice and 
information to help small business owners and entrepreneurs run their companies 
successfully and profitably.    

 
 
 
 



 
About Forbes.com 
Forbes.com (www.forbes.com), home page for the world’s business leaders and the No. 
1 business news source in the world, is among the most trusted resources for senior 
business executives, providing them the real-time reporting, uncompromising 
commentary, concise analysis, relevant tools and community they need to succeed at 
work, profit from investing and have fun with the rewards of winning. Throughout the 
business day Forbes.com publishes more than 4,000 articles, delivering the best of 
Forbes journalism and that of its selected partners with all the immediacy, depth and 
interactivity that the Web allows. Forbes.com is part of Forbes Digital, a division of 
Forbes Media LLC. Forbes.com and affiliated properties – ForbesAutos.com, 
ForbesTraveler.com, Investopedia.com, RealClearPolitics.com, RealClearSports.com, 
RealClearMarkets.com, Clipmarks.com and the Forbes.com Business and Finance Blog 
Network – together reach nearly 40 million business decision makers each month.  

 
 


