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Forbes.com Launches “Breakthroughs” 

Site’s New Section Explores Emerging Ideas in Science and Technology 

New York, NY (February 18, 2009) – Forbes.com, the leading business news Web site reaching 20 million 
business decision makers each month, has launched a new section in its Technology Channel called 
Breakthroughs (http://www.forbes.com/breakthroughs/), which explores emerging ideas at the intersection of 
science and technology. 

Breakthroughs will feature articles from Forbes journalists including Lee Gomes, who writes the "Digital Tools" 
column; Jonathan Fahey, who will continue his “Out of the Labs” column which covers news and insights coming 
from research labs; Matt Herper and Robert Langreth, who cover biotechnology; as well as contributors such as 
Tim O’Reilly, a widely recognized technology visionary, and his colleagues at O’Reilly, who will be exploring the 
latest ideas in technology. The new section will also showcase developments in medicine, energy, education’s 
relationship with technology, clean technology and other innovations in the field. 

“Breakthroughs are among the most powerful forces that propel our economy and the world” said Paul Maidment, 
editor of Forbes.com. “As Steve Forbes wrote in his essay, ‘Capitalism Will Save Us,’ ‘we believe that capitalism 
and technological innovation will be key engines that pull the economy - both in the U.S. and worldwide -out of 
recession and back on growth tracks.’  With that in mind, we have dedicated a new section to covering 
breakthroughs, the seed corn of innovation.” 

Breakthroughs is sponsored by Pitney Bowes. 

About Forbes.com 
Forbes.com (www.forbes.com), home page for the world’s business leaders and the No. 1 business news source in 
the world, is among the most trusted resources for senior business executives, providing them the real-time 
reporting, uncompromising commentary, concise analysis, relevant tools and community they need to succeed at 
work, profit from investing and have fun with the rewards of winning. Throughout the business day Forbes.com 
publishes more than 4,000 articles, delivering the best of Forbes journalism and that of its selected partners with all 
the immediacy, depth and interactivity that the Web allows. Forbes.com is part of Forbes Digital, a division of 
Forbes Media LLC. Forbes.com and affiliated properties – ForbesTraveler.com, Investopedia.com, 
RealClearPolitics.com, RealClearMarkets.com, RealClearSports.com, and the Forbes.com Business and Finance 
Blog Network – together reach nearly 42 million business decision makers each month. 
 
 


