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Forbes.com To Launch Executive Women’s Network 
 
NEW YORK, NY (May 20, 2008) - Forbes.com (www.forbes.com), home page for the 
world’s business leaders, today announced that the Company will be launching the 
Forbes.com Executive Women’s Network in the next few months. 
 
Much like Forbes.com’s CEO Network for C-level executives, the Executive Women’s 
Network will offer women an exclusive area of Forbes.com, available by invitation only.  
Forbes.com’s well-positioned female audience will be invited to join the network, which 
will offer original editorial content from Forbes.com and ForbesLife Executive Woman 
magazine that speaks directly to the female executive.  The network will also offer a 
community where members can create profiles, network, post content, and share ideas 
and information with other like-minded professionals.  
 
About Forbes.com 
Forbes.com (www.forbes.com), home page for the world’s business leaders and the No. 
1 business news source in the world, is among the most trusted resources for senior 
business executives, providing them the real-time reporting, uncompromising 
commentary, concise analysis, relevant tools and community they need to succeed at 
work, profit from investing and have fun with the rewards of winning.  Throughout the 
business day Forbes.com publishes more than 3,500 articles and original video, 
delivering the best of Forbes journalism and that of its selected partners with all the 
immediacy, depth and interactivity that the Web allows. Forbes.com is part of Forbes’ 
Interactive Properties, a division of Forbes Media LLC.  Forbes.com and affiliated 
properties - ForbesAutos.com, ForbesTraveler.com, Investopedia.com, 
RealClearPolitics.com and Clipmarks.com - together reach more than 27 million 
business decision makers each month.   

 
  
 
 


