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The Internet Is Named Most Important Source of Investing Information by
Individual Investors and Financial Advisors in New Survey

65% of Individual Investors and 68% of Financial Advisors Concur, According to
Forbes.com/FD Affluent Dynamics Online Panel

New York, NY (January 26, 2009) — The Internet continues to grow its dominant position as
the “go to” source for investors and financial advisors, according to a new online survey by
leading business news Web site Forbes.com (www.forbes.com), together with business
communications firm FD. The surveys, commissioned by Forbes.com and conducted by
FD’s Affluent Dynamics Panel in November 2008, confirm the steady rise of the Internet
as the number one source for investing information.

The survey of individual investors revealed that:

e 65% of respondents consider the Internet their most important source of investing
information. This number has increased from 52% in 2005.

e 47% of these investors spend 20 or more hours per week on the Internet, excluding e-mail
(both at work and non-work sessions).

e Over half (54%) reported spending more time on the Web (not including e-mail) in 2008.
e 29% spent less time reading daily newspapers, 37% spent less time watching television,
and 32% spent less time listening to the radio, as compared to only 3% who spent less time

on the Internet.

e Newspapers were cited by 17% of respondents as the most important source of investing
information, down from 20% in 2005.

The financial advisor survey showed that:

e 68% of respondents consider the Internet as their most important source of investing
information.

e 50% reported spending more time on the Internet (not including e-mail) this year.

e 39% of these advisors spend 20 or more hours per week on the Internet excluding e-mail,
(both at work and non-work sessions).

e Only 1% spent less time on the Internet compared to 39% who spent less time reading
daily newspapers, 28% who spent less time watching television and 24% who spent less
time listening to the radio.



“In these turbulent times, the need for up-to-date business information is more critical than
ever. These two studies further underscore the trend where more affluent investors and
business decision makers are looking to the Web as their primary source of business
information,” said Jim Spanfeller, President and CEO of Forbes.com.

For the Individual Investor study, FD conducted an online survey by sending an e-mail
invitation to 750 of its 6,500-plus member Affluent Dynamics panel of individuals who hold
more than $1 million or more in investable assets. A total of 204 members completed the
survey, which was conducted November 25-26, 2008.

For the Financial Advisor study, FD sent an e-mail invitation to 750 of its 2,200 member
Affluent-Dynamics Financial Advisor Panel. A total of 201 members completed the survey,
which was conducted November 25-26, 2008.

To view both surveys online, please visit: www.forbes.com/adinfo/research.html.

About Forbes.com

Forbes.com (www.forbes.com), home page for the world’s business leaders and the No.
1 business news source in the world, is among the most trusted resources for senior
business executives, providing them the real-time reporting, uncompromising
commentary, concise analysis, relevant tools and community they need to succeed at
work, profit from investing and have fun with the rewards of winning. Throughout the
business day Forbes.com publishes more than 4,000 articles, delivering the best of
Forbes journalism and that of its selected partners with all the immediacy, depth and
interactivity that the Web allows. Forbes.com is part of Forbes Digital, a division of
Forbes Media LLC. Forbes.com and affiliated properties — ForbesTraveler.com,
Investopedia.com, RealClearPolitics.com, RealClearMarkets.com, RealClearSports.com,
and the Forbes.com Business and Finance Blog Network — together reach nearly 42
million business decision makers each month.

About FD

One of the world’s most highly regarded consultancies in the communications industry, FD
employs more than 730 staff and advises more than 1,000 clients worldwide through its hub
offices in London and New York, as well as its network of wholly-owned offices in Bahrain,
Beijing, Bogota, Boston, Brussels, Cape Town, Chicago, Dubai, Dublin, Frankfurt, Hong
Kong, Johannesburg, Los Angeles, Manchester, Moscow, Paris, Panama City, Perth, San
Francisco, Shanghai, Singapore, Washington, D.C. and Vancouver. With more than 20
years’ experience of advising clients in both the private and public sectors, FD’s services
include financial public relations, investor relations, public affairs, crisis and issues
management and corporate, business-to-business and business-to-consumer
communications. FD is also a market leader in M&A advisory work around the world. FD is
structured around specialist sector teams operating on an international basis, covering
consumer & retail industries; energy & natural resources; financial services; basic industries;
business services; life sciences & healthcare; real estate; technology, media and
telecommunications; and travel & transport. FD is a unit of FTI Consulting, a global business
advisory firm dedicated to helping organizations protect and enhance enterprise value. For
more information, please visit: www.fd.com.



