
Contact:
Debbie Weathers




Forbes.com 









Tel: 212-366-8848










dweathers@forbes.net
FORBES.COM IMPLEMENTS HALF-PAGE AD FORMAT 

First Campaign Debuted April 14 - Four Major Marketers Have Signed On

NEW YORK, NY (April 17, 2003) — Early this week Forbes.com debuted its first half-page ad unit and today announced that three additional marketers have signed on to launch the units over the next several weeks, including British Airways.   

“We’re pleased to be one of the first – if not the first – online destinations to implement the new ad unit, which enables advertisers to expand their messages with larger and more noticeable real estate,” said Jim Spanfeller, president & CEO of Forbes.com. “We will continue to develop innovative ad formats that give marketers the best return on their advertising investment.”      

“The half-page unit represents a fantastic balance of a bold creative impression without the impolite intrusion upon the user's online experience,” said Matthew Cronin, Account Director at i-traffic, the interactive advertising agency for British Airways.  “With the right creative, it's a captivating interactive ad unit that will certainly help us to achieve our clients' branding objectives.”    

Forbes.com’s half-page unit, measuring 336x850, allows for rich media capabilities, which are at the cutting edge of online advertising technology. An additional benefit of this new ad size is its location. The half-page unit runs within story pages surrounded by editorial content, capturing the attention of Forbes.com readers while they are engaged in what Forbes.com editors have to say.

For more information about this, and other Forbes.com ad offerings, visit:  

http://www.forbes.com/fdc/advertise.shtml
About Forbes.com
Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning. 

 Forbes.com – the No. 1 business site on the Web – includes real-time original reporting on business, technology, investing and lifestyle; stock and mutual fund quotes; comprehensive company profiles; a wide array of interactive tools, calculators and databases, including People Tracker, the annual Forbes Lists; the Forbes.com Video Network; a Lifestyle section that currently focuses on high-end vehicles, collecting, real estate, travel, wine and food, and sport; and the complete online editions of Forbes’ magazines.

