
FORBES.COM ANNOUNCES FIVE FINALISTS IN ITS

“BOOST YOUR BUSINESS” CONTEST 

Grand Prize Winner Will Receive $100,000    
NEW YORK, NY (September 27, 2007) – Forbes.com today announced the five finalists in its “Boost Your Business” contest, available at www.forbes.com/boostyourbiz.   Entrepreneurs from around the country submitted small business plans to Forbes.com, and readers were invited to help select the five finalists.  The contest is co-sponsored by HP.  

The five finalists are: 

· H2bid.com (Detroit, MI) – Glenn Oliver

· Presidential Classroom (Alexandria, VA) – Elizabeth Sherman 

· Recycline Inc. (Waltham, MA) – Eric Hudson

· Simply Divine Brownies, LLC (Brunswick, ME) – Trina Beaulier 

· Unicycle.com (Marietta, GA) – John Drummond   

In the first phase of the contest, nearly 1,000 small business owners submitted 500-word business plans; 20 semi-finalists survived.  Forbes.com users had the opportunity to review these plans and vote for their top five.

"It's quite a spread of businesses in different industries, and with different needs," said Brett Nelson, Forbes.com Entrepreneurs Editor.  “The real questions now are: Who has the best plan for what to do with money, and who can communicate it?”   

In the next stage, the five finalists will be flown to New York City to give live presentations to an expert panel of judges.  Presentations will be videotaped and posted on Forbes.com for further reader voting, slated for November 1 – 30, 2007.  The winner will receive $100,000 in cash. Runner-ups will be awarded HP products and services.  

Visit www.forbes.com/entrepeneurs for an extensive offering of online advice and information to help small business owners and entrepreneurs run their companies successfully and profitably.   

Contact:

Debbie Weathers - 212-366-8848 - dweathers@forbes.net 

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business news source in the world, is among the most trusted resources for senior business executives, providing them the real-time reporting, uncompromising commentary, concise analysis, relevant tools and community they need to succeed at work, profit from investing and have fun with the rewards of winning.  Throughout the business day Forbes.com publishes more than 2,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. 
