
FORBES.COM OPENS THE POLLS TO ITS SMALL BUSINESS CONTEST; READERS INVITED TO CHOOSE 5 FINALISTS
Winner Receives $100,000 as Part of the “Boost Your Business” Contest 
NEW YORK, NY (August 2, 2007) – For the second stage of its “Boost Your Business” contest, Forbes.com is inviting its users to help choose the best small business plan submitted to Forbes.com from entrepreneurs across the country. The voting is now open, and all of the plans are available for review at www.forbes.com/boostyourbiz.  The contest is sponsored by HP.  

The contestants represent an array of industries--from energy and security to toddler gear and gourmet foods--and are headquartered around the country.

In the first phase of the contest, nearly 1,000 small business owners submitted 500-word business plans; 20 semi-finalists survived.  Now, Forbes.com users will get to review these plans--along with a video introduction delivered by each contestant--and vote for their top five.

"It's a fascinating group of committed entrepreneurs," said Brett Nelson, Forbes.com Entrepreneurs Editor.  “Hopefully this contest will spur all of them to even greater accomplishments.”  

The five finalists will be flown to New York City to give live presentations to an expert panel of judges. The winner will receive $100,000 in cash. Runner-ups will be awarded HP products and services.  

Forbes.com proudly serves the largest community of small to midsize business people of any business media, in any medium, anywhere in the world.

Complete contest rules and details are available at www.forbes.com/BYB.  

Contact: Emily Kutner


    212-366-8962


    ekutner@forbes.net

About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business news source in the world, is among the most trusted resources for senior business executives, providing them the real-time reporting, uncompromising commentary, concise analysis, relevant tools and community they need to succeed at work, profit from investing and have fun with the rewards of winning.  Throughout the business day Forbes.com publishes more than 2,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. 
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