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Forbes.com Releases New C-Level Research Results

Global Angle: A Day in the Life of C-Level Executives – Part V

NEW YORK, NY, November 29, 2004 – As part of its industry-leading research of C-level executives and their use of the Web, Forbes.com today announced the results of its latest study, called “A Day in the Life of C-Level Executives—Part V.”  

Close to 9,000 respondents participated in the global study, which was conducted in conjunction with Euro RSCG Worldwide, a leading integrated marketing communications agency.  The complete study is available online at www.forbes.com/research.  Some key findings:
· C-level executives around the globe are reliant on the Web for their business information—confirming what we’ve known from four previous studies.  Non-U.S.  executives show an even higher affinity for the Web (i.e., while the Web is chosen across the board as the most important source of information about business, a higher percentage of respondents from the UK, Germany, China, Japan and Mexico chose the Web as their most important source of information on business than the U.S. respondents).
· Overall, C-level executives are closely involved in their company’s advertising and marketing programs, and view advertising as an important driver of corporate success.  (72% agree completely/somewhat that advertising and marketing can have a substantial influence over the way the market perceives their company; 62% agree completely/somewhat that their advertising and marketing programs have a substantial impact on sales). 
· Advertising/marketing was second to product development as the most important area to allocate incremental dollars.
· A high percentage of respondents are also concerned about advertising accountability.  Almost half (49%) agree completely/somewhat that they are frustrated with the lack of accountability for their advertising and marketing expenditures.  

“We are very pleased that Euro RSCG chose to collaborate with Forbes.com on this global study, underscoring our expertise in C-level research,” said Jim Spanfeller, president and CEO, Forbes.com.  “The results continue to validate our long-held belief that the Web is a vital resource for senior business decision makers.”  
About Forbes.com

Forbes.com Inc. (www.forbes.com), home page for the world’s business leaders and the No. 1 business site on the Web, is among the most trusted resources for senior business executives, providing them the uncompromising commentary, concise analysis, relevant tools, community and real-time reporting they need to succeed at work, profit from investing and have fun with the rewards of winning.   Throughout the business day Forbes.com publishes more than 1,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. In fact, more people get their business news on Forbes.com than any other source in the world – covering business, technology, markets, personal finance and lifestyle, with streaming video broadcasts several times a day.  Voted “Best Media Website” in 2003 by the Web Marketing Association, and min’s Best of the Web winner for “Editorial Excellence” in the consumer category, Forbes.com continues to set industry standards for its innovative advertising offerings, and for its award-winning journalism.  
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