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CARL H. LAVIN JOINS FORBES.COM 

AS MANAGING EDITOR
NEW YORK, NY (October 1, 2007) – Forbes.com, home page for the world’s business leaders, today announced that Carl H. Lavin joined the company as Managing Editor, reporting to Forbes.com Editor Paul Maidment. 

Mr. Lavin joins Forbes.com from The Philadelphia Inquirer where he was Deputy Managing Editor for online and multimedia.  Previously he was responsible for foreign, national, metro, science, health and business news. He joined The Inquirer in 2004, after 20 years at The New York Times, including six years as Deputy Washington Editor.  At The Times, he was also deputy metro editor, graphics editor, and an assistant national editor.
“With more than 20 years of proven success as an editorial manager, Carl brings a wealth of experience to his role overseeing the day-to-day management of the Forbes.com newsroom,” said Paul Maidment, Editor Forbes.com.

He will coordinate the Forbes.com editorial staff worldwide to further enhance the editorial quality of its award-winning output, and he’ll work with senior management to help guide the overall strategy of the site.
Forbes.com channels comprise business, technology, personal finance, markets, leadership, entrepreneurs, opinions, lifestyle (ForbesLife) and lists.  The Forbes.com Video Network is the largest provider of original business video programming on the Web, and the site consistently offers innovative new features, such as Org Chart Wiki and Widgets (www.forbes.com/widgets), both of which launched in 2007.      

Previously, Lavin worked as an editor at The Chicago Sun-Times and The Los Angeles Herald Examiner.  He received his B.A. in biology from the University of Chicago.
About Forbes.com
Forbes.com LLC (www.forbes.com), home page for the world's business leaders and the No. 1 business news source in the world, is among the most trusted resources for senior business executives, providing them the real-time reporting, uncompromising commentary, concise analysis, relevant tools and community they need to succeed at work, profit from investing and have fun with the rewards of winning. Throughout the business day Forbes.com publishes more than 2,500 articles, delivering the best of Forbes journalism and that of its selected partners with all the immediacy, depth and interactivity that the Web allows. More people get their business news on Forbes.com than any other source in the world covering business, technology, markets, personal finance and lifestyle, with streaming video broadcasts several times a day. 

